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VISION:
To redefine the scope of higher education by infusing into each of our pursuits, initiatives that

will encourage intellectual, emotional, social and spiritual growth, thereby nurturing a generation of

committed, Knowledgeable and socially responsible citizens.

MISSION:

*To Ensure State of the world learning experience

* To espouse value based Education

*To empower rural education

*To instill the sprite of entrepreneurship and enterprise

*To create a resource pool of socially responsible world citizens.

MOTO

Learn Lead

QUALITY POLICY

To seek-To strive -To achieve greater highest in Arts and Science, Engineering, Technological

and Management Education without compromising on the quality of Education.



VISION / MISSION OF THE DEPARTMENT

VISION
“To strengthen students knowledge towards administrative, managerial and skill based

progress among the competitive world to make them employable”

MISSION

“To enrich the employability skills among pupils”



PROGRAMME EDUCATIONAL OBJECTIVES (PEO):

PEO1: Graduates will be able to promote learning environment to meet the industry expectation.

PEO2: Graduates will be incorporated the critical thinking with good Communication and Leadership
skills to become a self-employed.

PEO3: Graduates will be uphold the human values and environmental sustenance for the betterment

of the society.

GRADUATE ATTRIBUTES

The Graduate attributes of BBA are

GA 1 Analytical Reasoning
GA 2 Critical Thinking

GA 3 Problem Solving Skills
GA 4 Communication Skills
GA 5 Leadership Quality
GA 6 Team work

GA 7 Lifelong Learning

PROGRAMME OUTCOMES (POs):

PO1: Graduates will acquire dynamic skills through proper perception of the course objectives that
leads to scientific and analytical comprehension of the concepts;

PO2: Graduates will focus on sustainable goals that might bring about spherical developments

PO3: Graduates will infuse a spirit converging on bricking a team work, interpersonal and
administrative skills to think critically and execute effectively

PO4: Graduates will apply reasoning appropriately to scale the humps in learning and solute them to

the core.

POS5:  Graduates will engage the skills obtained in independent and collaborative learning as a

perennial process.
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. BBA Syllabus under CBCS Pattern with effect from 2021-2022 Onwards
FousmEpeaTs Scheme of Examinations from the Academic Year 2021-2022 Onwards
Credit Distribution as par the TANSCHE,

Sem| | Sem Il | Sem Il | Sem IV | SemV | Sem Vi

S.No, Study Components E 5 _§ gxﬁ E 'ﬁ § o 5 w g : % %
(&[5 |8 % "agzzfggg;o
$|0[2[9((95[95(9]32 -

1 LANGUAGE - | | 1 3 1 3 2 6

2 |LANGUAGE - Il I 11313 21 6

3 |DISCIPLINE SPECIFIC COURSE(DSC)-THEORY n 2| 8| 28| 415 4 [16] 3 12| 3 [12]| 18| 71

4 |DSC - PRACTICAL mn

5 |GENERIC ELECTIVE COURSES(GEC)- THEORY [} 1

6 |GEC PRACTICAL 1]

7 |DISCIPLINE SPECIFIC ELECTIVECOURSES(DSE) 1

8 |PROJECT WORK I

9  |INTERNSHIP 1l

10 |ONLINE - COMPETITIVE EXAMINATION 11

11 SKILLENHANCEMENTCOURSES(SEC)-SBEC v

12 |NON MAJOR ELECTIVE COURSES(NMEC) v

13 |PROFESSIONAL ENGLISH v 1

14 ABILITY ENHANCEMENT COMPULSORY v

COURSES(AECC)-EVS
15 ABILITY ENHANCEMENT COMPULSORY v ]
COURSES(AECC)- VALUE EDUCATION - YOGA
16 |EXTENSION ACTIVITY v
Cumulative Credits 7
Total No.of Subjects 46
Marks 4000
No.of
PART Credit
PART - | 6
PART - 1 6
PART - il 107
PART - Iv 20
PART -V 1
Grand Total 140
ExtraCredit 2

Grand Total 142




MUTHAYAMMAL
"OLLEGE OF ARTS

MUTHA

Scheme of Examinations - CBCS Patern
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A 4\({ (for the Students Admitted Academic Year:2021-2022 Onwards)
: Programme Name: BBA
—— ——
Hrs. MARKS
S.No. | PART | STUDY COMPONENTS SUBJECT_CODE TITLE OF THE SUBJECT CREDIT |
' i Lect | Lab. CA | EA |TOTAL
A L
SEMESTER - |
N i LANGUAGE - | 2IMIUFTAO1 TAMIL -1 5 3 25 | 75 | 100
\—L—;‘ .
2 | LANGUAGE - i1 2IMIUCENO] COMMUNICATIVE ENGLISH - | 5 3 25 1 75 | 100
_‘H
3 11 DSCTHEORY -1 [2IMIUBACO] PRINCIPLES OF MANAGEMENT 5 4 25175 | 100
4 1 DSCTHEORY -1l [2IMIUBACO? BUSINESS COMMUNICATION 5 4 251 75 | 100
Y e
ABUSINESS MATHEMATICS AND
5 EC THEGEY- . .
3 111 GEC THEORY- | 2IMIUSTAO1 STATISTICS - | 5 3 25 75 100
] T
& v JAEC(-VALUEEDUCA‘I’ION 2IMIUVEDO] YOGA I 2 100 - .
. PROFESSIONAL ENGLISH FOR COMMERCE
r ' : 1) 5
7 IV [PROFESSIONAL ENGLISH | 2IMIUPECO1 AND MANAGEMENT .1 4 2 25| 75 | 100
f TOTAL| 30 0 21 250 450 600
SEMESTER - 11
1 1 } LANGUAGE - | 2IM2UFTAD2 TAMIL - 11 5 3 25 | 75 100
2 1l ' LANGUAGE - II 21M2UCEND2 COMMUNICATIVE ENGLISH - 11 5 3 25 | 75 | 100
3 11 DSCTHEORY -1l [21M2UBACO3 ORGANIZATIONAL BEHAVIOUR 5 4 25 1 75 | 100
4 111 DSCTHEORY -1v  [21M2UBACO4 FINANCIAL ACCOUNTING 5 4 25 75 100
i BERNESS MATHEMATICS AND
5 11 GEC THEORY-1  |2IM2USTA02 STATISTICS - I1 5 3 25 [ 75 | 100
6 ( v sfﬁgle';""”“o““””'“ 2IM2UEVSOl  [ENVIRONMENTAL STUDIES I 2 100/ - :
I
" ) . PROFESSIONAL ENGLISH FOR COMMERCE
7 ( IV |PROFESSIONAL ENGLISH - 1|21 M2UPECO2 AND MANAGEMENT . 1 4 2 25 [ 75 | 100
‘ { TOTAL| 30 | o 21 250 | 450 | oo
H
C. GRINIVASAN, mBA.,PGDCA,, PRINCIPAL
o HAYABMAL COLLEGE OF ARTS AND SCHPNCE
Dep:. uf .07 =23 Administration, T UTONOMOUS)
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| 11 . 1 - Hrs. MARKS
| S.No. PART | STUDY COMPONENTS SUBJECT_CODE TITLE OF THE SUBJECT CREDIT
[ Lect | Lab, CIA ’ EA ,TOTAL
SEMESTER - 111
| 1
‘ m DNC THEORY - v 2INBUBACOS  [FINANCIAL MANAGEMENT 5 4 25 | 75 | 100
2 ‘ | DSC THEORY - V1 2IM3UBACO06  [HUMAN RESOURCE MANAGEMENT 5 4 25 75 100
3 ( 1 DSC THEORY - VI 2IM3UBACO7 [BUSINESS LAW 5 4 25 | 75 100
4 ‘ m DSC THEORY - Vil ZIM3IUBACOS  |OFFICE MANAGEMENT 5 3 25 | 75 | 100
] ‘ 1 MINIPROJECT - | 2IM3UBAPRI  [CAMPUS TO CORPORATE 2 2 00| - -
IR
6 11 GEC THEORY- 111 2IM3UBAAOI  |[BUSINESS ECONOMICS 4 3 2501 @5 100
7 ! v SEC -1 ‘ 2IM3UBASO1  |LIFE SKILL MANAGEMENT 2 2 251 75 | 100
b S T
8 v NMEC -1 ’ (CHOOSE FROM OTHER DEPARTMENT){ 2 2 25 75 100
, TOTAL| 30 0 24 275 | 525 | 700
SEMESTER - IV
\/
L 1 ’ 11 DSC THEORY - X ’ 2IM4UBAC09 |MARKETING MANAGEMENT 5 . 4 25 7 100
2 J 1 ] DSC THEORY - X I 2ZIMAUBACIO |[MANAGEMENT ACCOUNTING 5 4 25 75 100
PRODUCTION AND MATERIA LS
: SC THEORY - X T e
; 1 11 I DSC THEORY - XI [ 2IM4UBACIH 1 MANAGEMENT 5 4 25 75 100
4 l 1 [ DSC THEORY - X1l , 2IM4UBACI2 ENTREPRENEURSHIP DEVELOPMENT 5 4 25 75 100
5 ', 111 [ Mimi Project - 11 I 2IM4UBAPR2 | IN PLANT TRAINING REPORT 2 2 100 - -
I
6 I i ’ GEC THEORY- IV I 2IM4UBAA02  [INDIAN ECONOMY 4 3 25 S 100
F ( v ! SEC 1l ’ 2IM4UBAS02  [PRINCIPLES OF INSURANCE 2 2 25 | 75 100
[ACHOOSE FROM OTHER |
8 v ! NMEC - 11 ’ /|DEPARTMENT) 2 2 25 | 75 | 100
I 1 ! TOTAL| 30 0 25 275 | 525 | 700
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Hrs,
SNoU [ PART | STUDY COMPONENTS SURIECY Copy HTLE OF THE sy CREDIT s
- . - ) Lect [ Lab, ClA , FA ,mm,
\|\||\||Ia v
! —_— et ee—— i e
I I ] [ DT oRY Ny HIMRURACIY [0y \HHNNIINH 5 4 14 75 ] 100
> PR IEoRY -\ HMSURAC 1Y RESEARCHMETHODOL Oy L] 4 A5 075 | 100
COL I s ok YIMSURACTS [COMPUTER APPMOICA TION 1N .
CioRy o\ MINMSURAC 1S NUSINESS 5 4 250 75 | 100
“om PRAC 1AL MNSUAPOE [COMPUTER AFPLICATION IN '
AT SN BRAC Tl o S
A i DAL VLECTIVE ) S R 25 [ 75 | 100
o1 DAL FLECTIVE - 11 b 3 25 1 75 | 100
7 \Y SECom 2IMEUBASOY PRACTICH O PUNIC R ATION 2 3 28 75 100
rOrAL 27 | g 1n 90 [ s10 | o0
SENMESTER - v
[y ——————— x a ey w— — e
| 1l DSCTIEORY - x| I BAC FINANCIAL IW:\NU . -
Lt J) s INOUBAC L6 SERVICES. ™ S 4 25 | 75 | 100
2 11 DSCTHEORY - xv ZIMOUBACL? INTERNATIONAL BUSINESS ] 4 25 75 100
3 HE | psemmory - xv 2NMOUBACTR rf'f\‘N]'\\“M'"‘lNT INFORMATION 5 4 25 75 | 100
I o8 SYSTEM * — B
4 11 DSE ELECTIVE < 111 N R] 25 | 78 100
5 I DSE ) FLECTIVE <Y 4 3 25 | 75 100
8 v SEC 1Y 2IMOUBASOL |1 I\\()Nf\l II\ lll \’I | UI‘MI\Nl 2 2 25 75 100
7 111 PROICY ZINIGUBAPRY | PROJECT WORK 3 4 40 | 60 | 100
[ V IXTEUNSON ZIMGUEXADT  [ENTENSION A Il\’llll S 1 R
— 1 — St ikl
4 11 ONLIN 21MG6UBAEC (%% ((S\:H{HI!\'I t\\MIl\e\IIUN 2 1
J TOTAL 0 7 RETURY IR TURN B 1T
OVERALL TOTAL 17q 3 1630 2970] 4000
. R MOOC Courses offered i
[xtia l?‘MﬁUUALC' ‘ S\W\YM\ / NPI‘CVL - ) e L
// CA
g GD "
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MUTHAYAMMAL MUTHAYAMMAL COLLEGE OF ARTS & SCIENCE(Autonomous) - Rasipuram - 637 408
COLLEGE OF ARTS Scheme of Examinations - CBCS Patern
& SCIENCE (for the Students Admitted Academic Year:2021-2022 Onwards)
ialaciopriay Programme Name: BDA
— ——
" e, MARKS
| S-No. ( PART | STUDY COMPONENTS COURSE CODY FITLE OF THE COURSE, - CREDIT [ —
| | Lect [ Lah, CIA | ESE | TOTAL
L SEMESTER - |
|
1 ] 1 J LANGUAGE -] 2IMIUFTAOL TAMIL -1 5 ( 3 25|75 100
A ! LANGUAGE - 11 2IMIUCENOI COMMUNICATIVE ENGLISH - | 5 3 25 | 75 100
< — —— _—
n ,‘ DSC THEORY - 2IMIUBACO] PRINCIPLES OF MANAGEMENT 5 4 25 | 75 100
—— —
| PSCTHIORY -1 2IMIUBACDH2 BUSINESS COMMUNICATION 5 4 25|75 00 .
— —
|
5 | GEC THEORY- | 2IMIUSTAO! BUSINESS MATHEMATICS AND STATISTICS - | 5 3 25 | 75 100 |
[
¢ | IV |AECC - VALUE EDUCATION 2IMIUVEDOI YOGA I 2 100 [ - 100
| PROFESSIONAL ENGLISH FOR COMMERCE AND
- ’ R g v
/' |PROFESSIONAL ENGLISH - 00
[N LISH - 1 2IMIUPECOL |\ GEMENT. | 4 2 25 | 75 1
; ‘ TOTAL| 30 | o 21 250 | 450 700
SEMESTER - I
I J 1 ‘ LANGUAGE - | ’ 21M2UFTA02 TAMIL - Il 5 3 25 | 75 100
2 ( 1l LANGUAGE - 11 21M2UCEN02 COMMUNICATIVE ENGLISH - 11 5 3 25 | 75 100
3 [ 11 DSC THEORY - 111 21M2UBAC03 ORGANIZATIONAL BEHAVIOUR 5 4 25 | 75 [00
|
|
4 11 11 DSC THEORY -1V 2IM2UBAC04 FINANCIAL ACCOUNTING 5 4 25 | 75 100 ]
s J 11 GEC THEORY- II 21M2USTA02 BUSINESS MATHEMATICS AND STATISTICS - II 5 3 25 | 75 100
6 ’ [V [AECC - ENVIRONMENTAL STUDIES l 21M2UEVSO0! ENVIRONMENTAL STUDIES 1 2 100 | - 100—’
2 ) PROFESSIONAL ENGLISH FOR COMMERCE AND
‘ v IPROFESSIONAL ENGLISH - Il l 21M2UPECO02 MANAGEMENT - 11 4 2 25 | 75 100
T
] ’ [ ) TOTAL| 30 | o 21 250 | 450 700
SEMESTER - 11
| ’ 1l ] DSC THEORY -V [ 2IM3UBACO5 {FINANCIAL MANAGEMENT 5 4 25 | 75 100
2 , )] ( DSC THEORY - V[ ’ 21M3UBAC06 HUMAN RESOURCE MANAGEMENT 5 4 25 | 75 100
|
|
ER T DSC THEORY - VII 2IM3UBACO7 BUSINESS LAW 5 4 25 [ 75 100
|
T
4 IJ Il [ DSC THEORY - VI ‘ 2IM3UBAC08 OFFICE MANAGEMENT 5 3 25| 75 100
- -
sl om } MIN{ PROJECT - | [ 2IM3UBAPRI  |CAMPUS TO CORPORATE 2 2 00| - 100
: 4 ]
, ¢ om ( GEC THEORY- 111 I 21M3UBAAOI BUSINESS ECONOMICS 4 3 25| 75 100
r * . ———
SEC - 2IM3UBASO] LIFE SKILL. MANAGEMENT 2 2 25 | 75 100
NMEC | ] NMIEC 2 2 25 73 100
’ TOTAL| 30 0 7] 215 | 528 800
"4
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_T‘ e, MARKS
SNo. | PART | STUDY COMPONENTS COURSE CODE: LEPLE OF THE COURSE CREDIT [~
{ lLect [l,nh, C1A [lcsl-: I'l‘()’l‘f\l.
SEMESTER - 1V
| i DSCTHFORY 1\ JIMAUBACOY MARKETING MANAGEMENT 5 4 25 | 75 100
+ - 4 - — — o - =
2 ; il 1 DSCIHEORY -\ 2IM4UBACI0 MANAGEMENT ACCOUNTING 5 4 25 | 75 mr)
3 1 _-m # N Al;.;ulrlrllinkr\'r SXI 2IMAUBAC! PRODUCTION AND MATERIALS MANAGEMENT 5 ; | 25 775 lm)
. | il DSC THEORY .+ X1 21M4UBACI2 ENTREPRENEURSHIP DEVELOPMENT 5 4 25 _75 » "I;Jfry_
| N m 1 M Project - 11 2IM4UBAPR2 IN PLANT TRAINING REPORT 2 2 1o - i lfJf-)_
o | om I GEC THEORY- 1\ 2IM4UBAA02 INDIAN ECONOMY 4 3 25 | 75 100
3 v SEC - 11 21M4UBAS02 PRINCIPLES OF INSURANCE 2 2 25 | 75 100
s v NMEC - 11 NMEC 2 2 25 | 75 100
TOTAL| 30 | o 25 275 | 525 800
SEMESTER - V
| 1 DSC THEORY - XIII 22MSUBACI3 STRATEGIC MANAGEMENT 5 4 25 | 75 100
2 11 DSC THEORY - XIV 22MSUBAC 14 RESEARCH METHODOLOGY 6 4 25 | 75 100
3 11 DSC THEORY - XV 22M5UBACIS COMPUTER APPLICATION IN BUSINESS 4 4 25| 75 100
4 11 PRACTICIAL 2IM5UBAPO1 COMPUTER APPLICATION IN BUSINESS 3 2 40 | 60 100
s 111 DSE-1 ELECTIVE - | 3 25| 75 100
6 111 DSE - Il ELECTIVE - 1I 3 25 | 75 100
7 v SEC - 11l ZégsUBAsm INTELLECTUAL PROPERTY RIGHTS 2 2 25 | 75 100
) TOTAL| 27 | 3 22 190 | 510 700
SEMESTER - VI
k 1 11 DSC THEORY - XVI 22M6UBACI6 FINANCIAL MARKETS AND SERVICES 5 4 25| 75 100
f 2 11 DSC THEORY - XVII 2IM6UBAC17 INTERNATIONAL BUSINESS 5 4 25| 75 100
5 11 DSC THEORY - XVIII 2IM6UBACI18 MANAGEMENT INFORMATION SYSTEM 5 4 25 | 75 100
| 11 DSE - Il ELECTIVE - 1II 5 3 25 | 75 100
‘[ 5 11 DSE - IV ELECTIVE - IV 5 3 25 | 75 100
‘, 6 v SEC-1V 21M6UBAS04 PERSONALITY DEVELOPMENT 2 2 25 [ 75 100
L2 | m PROJECT 2IM6UBAPR3 | PROJECT WORK 3 4 | 40| 60| 100
5 : A% EXTENSON 2IM6UEXAO!I EXTENSION ACTIVITIES - 1
9 } v ‘ Professional Competency Skill 2IM6UBACE! BBA FOR COMPETITIVE EXAMINATION - 2 100
10 \%! , Add On Course NAAN MUDHALVAN SCHEME -
| J TOTAL| 30 | 0 27 290 | s10 700
o OVERALL TOTAL 177 | 3 140 | 1530|2970 | 4400 [
[ 1
| Extra 2IMGUBAVAI MOOQC Courses oflered in SWAYAM / NPTEL . 2 . |
' Extra 2IM6UBAVA2Z  |Certificate in Business Skills 2 L - :!
( L
.
C. SRINIVASAM, mea..PGDCA,, R
Head of the Department, ]
Dept. of Business Aﬂm.mstra!(!on : ABTS AND SOIENL
Muthayamma! College of Arts and Science, WTHAY le EN E £ e
ﬂagmurrhﬂ - 637 408. Namakkal Ot "'l“ U\ ON M{},i ja.(]ﬂﬂ
Tamil Nadu, India. RN‘WUR: i - i‘"‘ rrcT.
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MUTHEY MLl COLLEGE OF anTs SCIENCE(Auonamaut) - Pasliputam - 637 AUR

Schome of Exsminationg - COCS Patern

ffor the Srudents admitted  Academic Year 2021. 2027 (1 year2073) Onveards)

Programme Name: BBA

AMAKKA

NN i,,_:':ji‘k:\“ COURSE €ODJ TITLE OF THE € OURSE fh "fl"'"' o
[ Lot | Lk CIA J |12 Jllll/\l.
{ SEMESTER - |
i ) B ANGLAGE 2IMIUFTAD] [I"I AMIL - | 5 25 75 101) .
{ ! SNGUAGE - | 2IMIUCEND] JC(JMMI INICATIVE ENGLISH - | 5 s | 25 -75 101)
{ 1 DRCTHEORY - 2IMIUBACH] [PRDJCIPLES OF MANAGEMENT 5 4 25 1| 73 | 100
DU THEORY - 2IMIUBACH2 JBUsnuL’iss COMMUNICATION 5 q4 25 W7; 7 100
{ B A.M- GEL THEORY 2IMIUSTAO) lf;i:.?g_“:j‘;;"’fﬂ’JEMM‘JCS AND 5 3 25 _:15 100
To S ovaumsbuceTon | 2IMIUVEDD]  |YOGA | 2 oo | - ]r)r) R
k__ N IPROSISSONALSNGLSH || 2 MIUPECO] ;g&f:_éf;wo;% ENGLISH FOR COMMERCE AND | 2 25 | 75 ;;0
TOTAL| 30 | o 21 250 | 450 700
SEMESTER - 11
LANGL AGE - | 2IM2UFTAO2 fTAM[L -1 5 3 25 75 100
: I LaNGUSGE-T | 21M2UCEN02 ’COMM’LNCATIVE ENGLISH- 11 5 3 25 75 100
Ii DRC THEORY -1 21M2UBACO3 JORGANIZ.ATIONAL BEHAVIOUR 5 4 25 75 100
< m DSC THEORY - IV 2IM2UBACO4 ’FINANClAL ACCOUNTING 5 4 25 75 100
m GEC THEORY- 1) ‘ 2IM2USTAD2 J?gjﬁigﬁfﬁmﬂ& aHb 5 3 25 75 100
N CHNENTAL  aveuEvsel ‘B\‘VIRONMENTAL STUDIES 1 2 | 100 - 100
|PROFZSSIONAL ENGLISH - ": 2IM2UPECO2 ;};(;jfém.i:dGL]SH FOR COMMERCE AND 4 2 25 75 100
f l TOTAL| 30 | 0 21 250 | 450 700
SEMESTER - 111
NGl 4G 2IM3UFTAG3 JITArvm. N 6 3 25 75 100
DRC THEORY - o 2IM3UBACOS r FINANCIAL MANAGEMENT 5 4 25 75 100
I ONC THEORY -V 2IM3UBACUS !HUMAN RESOURCE MANAGEMENT 4 4 25 75 100
< i DSC THEORY - VI 2IM3UBACO7 )BUSINESS LAW 5 4 25 75 mnM
AN PROIECT 2IM3UBAPR }CAMPUS TO CORPORATE 2 2 100 - 100 |
. HEORY- 11 2IM3UBAAC] ]BUSINESS ECONOMICS 4 J 25 75 100
aa 2 IM3UBASO] JuFE SKILL MANAGEMENT 2 2 | 25 | 75 | 100
| WM 2IM3UBANO] }PR INCIPLES OF MANAGEMENT 2 2 ‘255 7';;_&‘7 ;l)()
- T ] TOTAL[ 30 0 ] 278 828 L)
/ A
L
i :
o n PGDCA.
C. SRINVASAT o et
My :_3:' ' 1(: \L:"'L'“i‘ <t aton, G X
Dient . 41 DUS ol » ¢ and Science, )
A vyl ( _451: "..:r'"-;‘:g;-_i Dt HIRAYAMMAL COLLEGE U] '“:‘\13'!0 SCHENL.
Rasepuram - o (AUTON |
‘ Tamil Nadu, i00:3. A gf‘.iv‘w\!'!:ﬂ.;\t‘ Aot U8,
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SEMESTER - 1V
‘ I | LANGUAGE -1 2IMAUFTAO4  |TAMIL - IV 6 3 25 | 75 | 100
s | w | DSC THEORY - Vi 2IMAUBAC09  [MARKETING MANAGEMENT 5 5 25 | 75 | 100
I | pscTHEORY -1X 2IM4UBACIO  |[MANAGEMENT ACCOUNTING 5 4 25 75 100
4 1 m DSC THEORY - X 21IM4UBACI | m[.)ﬁUGCETP\IA(é:‘?ND MATERINES 4 4 25 75 100
] 11 Mim Progect - 11 21M4UBAPR2 IN PLANT TRAINING REPORT 2 2 100 100
o] GEC THEQRY- IV 21M4UBAAN2  |INDIAN ECONOMY 4 3 25 75 100
7 ‘ v SEC - 11 JIM4UBAS02  |PRINCIPLES OF INSURANCE 2 2 25 75 100
5w SMEC -1 2IM4UBANO2 2 2 | 25 | 75 | 100
9 \%! Add On Course NAAN MUDHALVAN SCHEME -
I TOTAL| 30 | 0 25 275 | 525 800
SEMESTER -V
ol DSC THEORY - XI1I 2IMSUBACI3  (STRATEGIC MANAGEMENT 5 4 25 75 100
2 1 DSC THEORY - XIV 2IM5UBACI4  |RESEARCH METHODOLOGY 6 4 25 75 100
3 i DSC THEQRY - XV 2IMSUBACI5  (COMPUTER APPLICATION IN BUSINESS 4 4 25 75 100
4 1 PRACTICIAL 2IM5UBAPOl  [COMPUTER APPLICATION IN BUSINESS 3 2 40 60 100
5 I DSE- | ELECTIVE- 1 3 25 75 100
6 1 DSE - 11 ELECTIVE-1I 3 25 75 100
7 v SEC - 11l 2IM5UBAS03  |INTELLECTUAL PROPERTY RIGHTS 2 25 75 100
TOTAL| 27 | 3 22 190 | 510 700
SEMESTER - V1
i 1 il DSC THEORY - XVI 21M6UBAC16  |FINANCIAL MARKETS AND SERVICES 5 4 25 75 100
i il DSC THEORY - XVII 2IM6UBAC17  |INTERNATIONAL BUSINESS 5 4 25 75 100
R ] DSC THEORY - XVIII 2IM6UBAC19  |[ENTREPRENEURSHIP DEVELOPMENT 5 4 25 75 100
T 4 11 DSE -1l ELECTIVE - 111 5 3 25 15 100
5 I DSE -1V ELECTIVE - IV 3 3 25 75 100
6 v SEC-1V 2IM6UBAS04  |PERSONALITY DEVELOPMENT 2 2 25 75 100
7 m PROJECT 21M6UBAPR3 PROJECT WORK 3 4 40 60 100
Il 8 \% EXTENSON 2IM6UEXAOQ] EXTENSION ACTIVITIES - 1
_I 9 I} Pmrwmzlkﬁo it 2IM6UBACEI BBA FOR COMPETITIVE EXAMINATION - 2 100
| 10 Vi Add On Course NAAN MUDHALVAN SCHEME -
:’ TOTAL| 30 | 0 27 290 | 510 700
OVERALL TOTAL 177 | 3 140 | 1530 | 2970 | 4400
Vi ;’U‘l’i‘# CREDIT COURSE 2IMAOUBALC) MOOC Caurses offered in SWAYAM ' NPTEL . - 2
i zﬁ ,::}_‘__;“M ADUED COURSE 2IMGUBAVA2  [Certilicate in Business Skills - - 2
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BBA Syllabus LOCI-CBCS with effect from 2021 - 2022 Onwards
l",l,l";("l'l\/l'l COURSE DETAILS

‘ - 4
/ |
~| %7
2| %| 8 & COURSE TITLE OF THE
v E | E& CODK, COURSE,
v~
o
)
2IMSUBALEOL | COST ACCOUNTING
. , TOTAL QUALITY
L] DSE-T | 21MSUBALO2 NIANAGEMEN]
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LOGISTICS & SUPPLY
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MANAGEMENT
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Monmajor Elective Course Detalls

EFFECTIVE FROM THE ACADEMIC YEAR 2021-2022 Onwards

SYLLABUS - CBCS PATTERN

S.Mo. | COURSE_CODE

TITLE OF THE SUBJECT
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COLLEGE OF ARTS
& SCIENCE (AUTONOMOUS)

MUTHAYAMMAL v r A YAMMAL COLLEGE OF ARTS & SCIENCE

(Autonomous) ez RASIPURAM, NAMAKKAL Dt - 637 408,

AUNTOF VANETRA

II.

1.

IV.

VL

VIL

VIIL

Department of Business Administration

Amendment for 2021-22 and 2022-23 Batch

BOS Meeting held on 18.05.2023 at ‘B> Block Mini Conference hall in
Muthayammal College of Arts and Science(AUTONOMOUS), Rasipuram.

The Board resolved and approved the scheme of examination, syllabi, and regulations
for the students admitted in the BBA program from the academic year 2023 - 2024

. onwards as per TANSHE Guidelines.

As per the Government norms, the Board unanimously approved to add Tamil — III and
Office Management paper has been eliminated in the Third Semester who have

admitted in 2022-23 Batch.

Based on the Government norms, Tamil - IV has been added and Entrepreneurial
Development paper has been removed and credit has been changed to 5 from 4 in the
Marketing Management paper in the Fourth Semester for the candidates who have

admitted in 2022-23.

The Board was decided to remove Management Information System, and added
Entrepreneurship Development Paper in the sixth semester who have admitted from

2022 — 2023 onwards.

Core paper of Cost Accounting is shifted to Elective Course and “Strategic
Management” is altered to core paper.

The Board was decided to add one hour for Research Methodology as a core paper to 6
hours from 5 hours and Computer Applications in Business — Theory Paper hour has
been reduced from 5 to 4 hours for the students who have admitted from 2021 — 2022

onwards.

As per the Board suggestion, we have modified and restructured the entire elective
paper and 5 hours and 3 credits allotted for the students who have admitted from 2021 -
2022 onwards. ‘

The Board was decided to add skill enhancement course as “Intellectual Property

Rights™ and removed “Practice of Public Relation” in the fifth semester who have
admitted from 2021 - 2022 onwards.

Page 1 of 2



IX.

As per the suggestions received from the BOS members, in the 6™ Semester Online
Paper of “BBA for Competitive Examination” has been allotted and 1 hour given but it
has been changed as a Self Study Paper with same credit awarded and no hour allotted
and those paper 1 hour transferred to Elective - IV Paper.

To enhance the professional acumen of our students, we have decided to offer
“Business Skills™ as a Value Added Course for immense benefit of the students’

community.

PAPERS ADDED AND REMOVED FOR 2021-2022 BATCH

Head of the Depantment,
Dept. of Cusiness Adininistration,

Page 2 0f 2

(AUTONOMOUS)

j

beagipurag

(Autonomous)

hayaintaal College of Arts and Science,

(27408, Namakkal ., Tamilnadu, Indin

RASIPURAM - 637 408,
NAMAKKAL DISTRICT.

| ! E{ — ]
2| 8| & STUDY COURSE o | S I
| < 4
E ! £ \ < NS Dt cope | TITLE OF THE COURSE | % | & g 2 | & [Remarks
. =20} I B~
| V| Il | DSCTHEORY -XII | 2IM5UBACI3 Vi 5 | 4 |25| 75 | 100 | Revised
| v ' RESEARCH :
2|V )
| 1 | Il | DSC THEORY -XIV | 2IM5UBACI4 R OPO DEY 6 | 4 |25] 75| 100 | Revised
* , COMPUTER APPLICATION :
3|V | | DSCTHEORY -XV | 2IM5UBACIS IEUSINESS 4 | 4 | 25| 75 | 100 | Revised
[
|4 v |m DSE-1 21M5UBAEO] COST ACCOUNTING 5 103 |12 ] 75 | 100 | Revised
el ol INTELLECTUAL .
[ 5]V i1\/ SEC - 111 21M5UBASO03 PR HERT LR IGETS 2 | 2 |25]| 75 | 100 | Revised
PAPERS ADDED AND REMOVED FOR 2022-2023 BATCH
|5 j _ 3y
w
|2 j 2 | £ | STUDY compoNeNTs | COURSE CODE TITLE OF THE COURSE £ S5|5| @ B [ Bemaks
| g =l =
I |1 |1 | LANGUAGE-] 22M3UFTA03 | TAMIL - III 5 [3 |25|75]|100 | Added
2 |1v |1 | LANGUAGE -1 22M4UFTA04 | TAMIL - IV 5 [3 [25]75]100 | Added
[ o | oy MARKETING .
3 IV | U@ | DSCTHEORY -IX 2IM4UBACO9 | 1"\ GEMENT 5 |5 [25 |75 100 | Revised
[ —— - | ENTREPRENEURSHIP —
4 | VI i1 I DSC THLORY - XV | 2IMG6UBACI9 DEVELOPMENT 5 4 25 |75 | 100 | Revised
s I | 11 | DSCTHEORY - Vil | 2IM3UBAC08 | OFFICE MANAGEMENT 5 |3 |25 (75100 | Removed
o ] o MANAGEMENT
& V|1l | DSCTHEORY -XVII | 2IM6UBACIS | o bt ON SYSTEM 5 |4 [25 |75 | 100 Removﬂ
Board Chairman Signature
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t.nternalt xamination Marks- Theory

F Components Marks
| CIA 1ol 15
j Attendance 8
Asstgnment 5
Total 25 .
Attendance Marks
Percentage
V6 Yto 100% 5 ]
D10 95% 4
dotito 90 3 ::
81%to 85% 2
75%to 80% N
Below 75% |

2. QUESTIONPAPERPATTERNFORCIA 1,1l AND ESE(3HOURS ) MAXIMUM:75Marks

SECTION-A (10 Marks) (Objective Type)

AnswerALLQuestions
ALLQuestionsCarryEQUAL Marks (10 x1=10 marks)

SECTION-B(10 Marks)(Short Answer)

AnswerALLQuestions

ALLQuestionsCarryEQUAL Marks (5 x 2 = 10 marks)
SECTION-C (25 Marks)(Either or Type)
AnsweranyFIVEquestions
ALLQuestionsCarryEQUALMarks
Eitheror Type.(5 x 5 = 25 marks)
SECTION-D (30 Marks)(Analytical Type)
AnsweranyTHREEQuestionsout of FIVEquestions

ALLQuestionsCarryEQUALMarks (3 x 10 = 30 marks)
(Syllabus for ClA-l 2.5 Unit ,Syllabus for CIA-Il All 5 Unit )



2a)ComponentsforPractical CIA.

_ Components | Marks 3
gt 00 ] s |
K- 000000 15 ,I
ObservationNote | 5 |
Attendance | 5 |
Total 40 [
2.b)ComponentsforPracticalESE.
Components Marks
CompletionofExperiments 50
Record 5
Viva 5
Total 60

3. GuidelinesforValue Education Yoga and Environmental Studies (Partlv)

e TheCourse Value Education
Yogaistobetreatedas100%C 1 A coursewhichisofferedinl Semesterforl year
UGstudents.

® TheCourseEnvironmentalStudiesistobetreatedas100%CIAcoursewhichisofferedinlI
Semesterforl year UGstudents.

¢ TotalMarks fortheCourse=100

[ Components Marks
| TwoTests(2 x30) 1 60 |
_Fieldvisitandreport (10+10) 20
 Twoassignments(2 x10) 20
Total 100

Thepassingminimum forthis course is 40%

. Incase,tI:ecandiddlefailslusocurMO%passingminimum.hP/shvlm\ylmvctott“d;‘)pedr
forthesame in the subsequent odd/even semesters.



4. GuidelinesforExtension Activity(PartV)

 Atleasttwoactivitiesshouldbeconductedwithinsemesterconsistingoftwodayseach

* TheactivitiesmaybeEducatingRuralChildren,UnemployedGraduates,SelfHelpGro
upetc.
Themarks maybeawarded as follows

NoofActivities Marks

2 x50 100
( Each Activityfor twodays)

5. _Internship/IndustrialTraining,MiniProjectandMajorProjectWork

Internship/IndustrialTraining | MiniProjec MajorProjectWork
t
Components [Marks Marks Components Marks
CIA*? CIA
WorkDiary 25 - a) Attendance 10 Marks
Report 50 50 iew 40
Viva-voce 25 50 t;)\f\}/zc?rvllDi ary 30 Marks
Examination «1
Total {100 100
‘ ESE**
a)FinalReport  40Marks
b)Viva-voce 20Marks 60

Total 100

!
\
L
i“ReviewisforlndividualProjectandWorkDiaryisforGroupProjects(Groupconsistingofminimum3
and maximum 5)

*’Evaluationof report and conductof viva vocewill bedonejointlybylnternal
andExternalExaminers

6. Guidelinesfor Competitive Exams- Online Mode(Partlll)- Online Exam 3 hours

Components Marks
100 Objective Type Questions 100
100*1=100 Marks

Objective type Questions from Question Bank,

* Thepassingminimum forthis paper is40%

. Incase,thecandidatefailstosecure40%passingminimum,he/shemayhavetoreappear
forthesamein the subsequent semesters,

BASRARRKARNAR
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L-Lecture T-Tutorial P-Practical C-Credit

50

e
BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards
Course Code Course Title Course Type Sem | Hours| L T P C
2IMIUBACO! [PRINCIPLES OF MANAGEMENT CORE THEORY - | | 5 5 4
Obicctive To impart the basic knowledge pertaining {o functions on Management and Planning skills to students to
4 formulate long-term and short term objectives of the organisation through tools and processes,
Knowle
Unit Course Content dge | Sessions
Levels
Management - Meaning and Definition, Importance, Nature, Scope and Functions - Evolution of

1 Management Thoughts - Contributions of Peter F.Drucker - F.W. Taylor - Henry Fayol - Elton Mayo | K1-K2 12
Marry Parker Follett
Planning - Meaning, Features, Types, Steps, Merits and Limitations. Management by Objectives

11 (MBO) — Meaning, Process, Merits and Limitations. Decision Making - Definition, Types of decision,| K1-K2 12
Process of decision making.

Organisation - Meaning, Need, Process, Structure and Types. Span of Management - Meaning and

m Factors. Departmentation - Meaning, Need, Types. Delegation - Meaning, Types, Principles and e 12
Process. Centralisation - Meaning, Advantages and Disadvantages. Decentralisation - Meaning,

Advantages and Disadvantages. Staffing - Meaning, Features, Function and Importance of Staffing.
Directing - Meaning, Features, Principles. Leadership - Meaning, Features, Importance, Styles of

v Leadership and Qualities of good leader. Motivation - Meaning, importance , Theories of motivation K3 12
[Maslow's Need hierarchy theory, Herzberg's two factor theory] . Supervision - Meaning, Function,

Fundamentals of effective Supervision and Qualities of a good Supervisor.

v Coordination - Meaning, Features, importance, Principles, types of coordination. Controlling - K2 K3 12
Meaning, Features, Elements, Steps in control process and control techniques. ?
CO1:Understand the concept of Management, its levels and functions. K2
CO2:Determine the managerial roles and sl:dlls, with special attention to managerial K3
responsibility for effective and efficient achievement of goals.

Course
Outcome |CO3:Understand the planning process, its types and various decision making models. K2
CO4: Describe the nature of organization structure,and its different types explaining Span of K2
Control.
COS: Understand directing principles, its components and apply the control methods. K3
Learning Resources
BToexkts 1. C.B. Gupta, Business Organization & Management, Sultan Chand &Sons.

0
1. L.M. Prasad, Principles of Management, Sultan Chand &Sons. ‘
2.Dingar Pagare, Business Management, Sultan Chand &Sons i

Reference . . oy - %
Boslis 3. Tripathi P.C. & P.N. Reddy, Principal of Management, TMH ;.
4. Bhusan Y K. Business Organization and Management, McGraw Hill i

1. hups:/fyoutu,be/iUrjAn24ZiA |

2. hups:/fyoutu,be/K 57rvR2nGu0 |

Website |3, hups://youu.be/LCAAivdxVTU '
Link 4.hups:/fyoutu.be/VIVY(TAFw2g ’

5. https:/fyoutu.be/) 1 HaCDelpl0 J




BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

Course Code Course Title Course Type Sem Hours L T P C
21M1UBACO1 PRINCIPLES OF MANAGEMENT CORE THEORY - | | 5 5 4
CO-PO Mapping
CO Number PO1 P02 P03 P04 P05 PSO1 PSO2 PSO3 PSO4 PSO5
co1 S S S M S S M M M L
coz S M L M S M M S M S
co3 S S M L L M S M S M
Co4 M M L M S M M S L L
Co5 M S M S M S S L S M
Level of Correlation
. K 1 A
between CO and PO L-LOW M-MEDIUM S-STRONG
Tutorial Schedule Group Discussion, Problem Solving &Quize.
Teaching and Learning Methods Chalk and talk, Smart Class.

Assesment Methods

Unit test, Assignment, internal & Semester Examinations.

Designed By

Verified By

Approved By

P.ARUL JOTHI

A

C.SRINIVASAN

A\ fon
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BBA Syllabus LOCE-CBCS with effect from 2021-2022 Onwards

Course Code [ ~_Course The s s A(o?uu Type Sem |[Hours L T P C
AMIUBACO2 |BUSINESS COMMUNICATION CORE THEORY =11 I 5
Objective [ To ennble the studends {o learn business correspondence both written and oral communication skills effectivly.
Knowle
Unit Course Content dge | Sessions
Levels
| Communication - meaning, objectives, process, Media of communication, types of communication, KI1-K2 12
barriers 1o communication , principles ol clfective communication.
" Business letters — luyout of Business letters, types, Business enquires and replies, offers, quotations, Ki- K2 12
orders, complaints and adjustments, collection letlers, circular letters, status enquires.
m Bunk correspondence - insurance correspondence, agency correspondence, letters to the editors, K1K2 12
applicutions for appointment
v Compuny correspondence - Duties of Secretary, correspondence with directors, Shareholders, K2-K3 12
government departments and others,
v Report - meaning, importance, characleristics of a good report, preparing report, report by K2-K3 12
individuals, report by commitiees, specches, characteristics of good speech, planning to speak.
COl:Understand the basic concepts of communication and help them to transform their K2
communication abilities.
CO2:To demonstrate the students to acquire necessary skills of Business Etiquettes for
handling day- to-day managerial responsibilities and evaluate the facilitators of business K3
Communicantion.
Course CO3:To npply the body language more correctly and impressively in accordance with an ia
Outcome | grganizational requirement and international standards.
CO4:To analyze the forms of Communication and make the students to understand the verbal -
and non-verbal Communication and to design impressive documents.
COS5: The students will illustrate the correct practices of the strategies of Effective business K3
writing.
- Learning Resources
I.Rajendrapal and Koralahalii 1.8, Essentials of Business Communication, Sultan Chand and Sons.
Texi 2. Business Communication - K. Sundar, & Kumararaja, Vijay Nicole Imprints Pvt Ltd, Chennai.
Books 3. Business Communication ~ N. S. Raghunathan & B. Santhanam, Margham Publication, Chennai.
4, Business Communication — V. R, Palanivelu & N. Subburaj, Himalaya Publishing House Pvt Ltd., Mumbai.
" Reference | 1. RSN Pillai, Bagavathi, Commercial Correspondence & Office Management. 2. Ramesh
Books M.S. &Pultan Shelty, Effective Business English & Correspondence RC Publications. 3.
Website 1. hips:/fyoutu.be/NNVZXTKIXTY
 Link 2.https:/fyoutu.be/57i87 ISIWE

L-Lecture T-Tutorial P-Practical C-Credit

50




BBA §

yllabus LOCF-CBCs with effect from 2021-2022 Onwards
BUSINESS COMMUNICATION

CORE THEORY - |

CO-PQ Mapping

Level of Correlation
between CO and PO

Tutorial Schedule
Teaching and Learning Methods
Assesment Methods




_I{Il;\j}ll@?_l}l,-()f:_lz-(IlCEs_\gily;effcct from 2021-2022 Onwards

Course Code Course Title : Course Type Sem  [Hours L T P G

JIMUBACO? JORGANIZATIONAL BEHAVIOUR CORE THEORY =111 I 5 5

| UGN S—— -

Objective | To make the students understand various qualities and styles of leadership in the organisation.

- ledge| . .
Unit Course Content Knowlooe Sessions
Levels
Meaning- objectives and nature of organizational behaviour — disciplines contribution to
1 organizational behaviour — important concept of organizational behaviour . Theories of organisation —| K1-K2 13
classical - neo classical and modern theories.
Individual behaviour — factors - personality — types of personality - attitude. Group
i behaviour -meaning — type of groups — formation — group dynamics — group cohesiveness — group K2 12
decision making.
m Morale — meaning — benefits — measurement, job satisfaction — meaning and factors — stress K1-K3 .
— causes - managing stress.
v Work environment - good housekeeping practices — design of work places — Hawthorne K3 12
experiments and their importance. . -
v Organisational change — meaning — nature — causes of change — resistance to change - K2.K3 12
overcoming the resistance — counseling — types of counseling. -
CO1l:Identify the theoretical knowledge with the practical aspects of Organizational setting K1
and techniques or management.
CO2:Summarize the personality types, perception and learning process on human behavior K2
| Course . . o A
} Owntcome CO3:Understand the formation and role of Groups in organisation K2
‘ CO4:Determine the organizational behaviour concepts, and correlate organizational behavior K3
concepts with individual and group behaviour.
COS: Apply various leadership styles in organisation. K3

Learning Resources

Text 1. Organizational behavior — L.M.Prasad S.Chand& company Ltd
Books 2. Organizational behavior — S.S.Khanka, S.Chand & company Ltd

1. Fred Luthans, OrganisationalBehayiour, McGraw Hill.
2. ShashiK.Gupta& Rosy Joshi, OrganisationalBehaviour —Kalyani Publishers.
Reference |3 K Aswathappa, Organisational behavior, Texts and cases —Himalaya Publishing company
Books |4 Keith Devis. John W.Newstrom, OB —~Human Behaviour at work, TMH

5. M.LL Blum, Industrial Psychology and its Social foundations.

[ )

1. https://youtu.be/fpfE96-zI40
o https://youtu.be/VKZkh5vx-DQ
We!)sne https://youtu.be/Oihyib9zRvw 4
Link |y ins:/iyoutu.be/UgxeU-54ai8
thitps: voutu.be/S7 rsBlohA8
[.-Lecture T-Tutorial P-Practical C-Credit
50

s

o




BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

Course Code Course Title Course Type Sem Hours L T P C
21M2UBACO3 ORGANIZATIONAL BEHAVIOUR | CORE THEORY - Ill| |1 5 5 4
CO-PO Mapping
€O Number PO1 POZ | PO3 | P04 | POS | PSO1 | PsO2 | PSO3 | Pso4 | PsOs
co1
s M M s M s S L M M
coz
M M s L M M 5 M S M
€o3
M M L 5 L 5 M M s L
co4
5 M S L M M s S M L
cos
M M S M 5 5 M S $ M
L-Low M-MEDIUM  [S-STRONG

Level of Correlation
between CO and PO

Tutorial Schedule

Group Discussion, Problem Solving &Quize.

Teaching and Learning Methods

Chalk and talk, Smart Class.

Essesment Methods

Unit test, Assignment, Internal & Semester Examinations.

Designed By

Verified By

Approved By

P.ARULJOTHI

C.SRIkIIVASrA},A/

A s
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Course Code
n— aeccme g,

JIM2UBACM

Objective

BBA Syllabus LOCE-CBCS with offect from 2021-2022 Oun\;¥1u-il;7.

e

Course Title Course Type Sem |Hours L T

CORE THEORY -1V Il 3 5

FINANCIAL ACCOUNTING

Vo understand the conceptual knowledge of finnncial necounting and its procedure to apply the methods in practical

lite,
; Knowledge| o .
Unit Course Content Liévols Sessions
Meaning and definition of accounting - Basie accounting concepts and convention- Accounting
1 ) cry . K1-K3 14
equations - Journal, Lodger, Subsidiary books - Trial balance.
n Final Aceounts with adjustments ~(Simple Problems Only). K2 12
" Hire purchase — methads of ealeulation of interest - Bateies in the books of hire purchaser and hire €12 "
vendor - Installment purchase - Entries in the books of purchaser and seller., -
AY Bank reconcilintion statement — Average due date — Accounts current, K1-K2 11
N Depreciation accounting - Meaning - Advantages and disadvantages - Types ot depreciation — KL-K3 12
straight line method-written down value method - annuity method — machine hour rate. -
COL:Remember the accounting principles and recording of business transactions in Journal. K1
Prepare ledgers and subsidiary books.
CO2:Explain the needs of preparing financial statements. Prepare and analyze the financial K2
statements of a business with adjustment entries
Course . . S .
COJ3:Understand of various methods of maintaining accounts of Departments. K2
Outcome
CO4:Predict the accounting for various branches and departments. K3
COS:Apply the various methods of deprecintion and evaluate the different errors in trial K3
balanee,
o Learning Resources
Text 1. Grewal 1.8, Double entry book keeping, Sultan Chand & Company, 2012
Books 2. S P Juin und Narang, Financial Accounting, Kalyani Publishers, 2005, Reprint 2016
. 1. ShuklaRL.,Grewal, T.S., Advanced /\cz_;oqxﬂuncy Vol. -1, Sultan Chand & Sons, New Delhi.
Reference |2, Tylsian P.C., Advanced Accountangy. Fata McGraw Hill,
Books 13 Amitabha Mukerjee Mohammed Anif = Modern Accounting - Tata McGraw Hill,
B 1 https:/youtu.be/kDSr9_igq0
2. hupsi//youtu.be/OgpiFFEQLSE _
Website 13, hups://youtu.be/liQAPhGAHAY .
Link 4. hupsi/youtube/XSKK8YYOTKE ¢
5. hups://youtu.be/Skus Whivizs . .
L-Lecture =~ T-Tutorial P-Practical C-Credit

50
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BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

L Course Code Course Title Course Type Sem | Hours L T P (5
21M2UBACOA FINANCIAL ACCOUNTING CORE THEORY - IV| 11 5 5 4
CO-PO Mapping
CO Number POT | PO2 | PO3 | PO4 | PO5S | PSO1 | PSO2 | PSO3 | PSO4 | PSO5
co1 M M L s M L s s M M
coz s M M L M M M s M L
co3 L M L M s M s M 5 s
co4 M s M L M s L M s M
cos L L s M L s M s M s
L;i::gg?::‘;‘; L-LOW M-MEDIUM  |S-STRONG

Tutorial Schedule

Group Discussion, Problem Solving &Quize.

Teaching and Learning Methods

Chalk and talk, Smart Class.

EAssesment Methods
L

Unit test, Assignment, Internal & Semester Examinations.

Designed By Verified By Approved By
L~
2. o o
L V‘h// A ¢
P.GOMATHI C.SRINIVASAN




“BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwnrds

Course Code Course Title Course Type Sem |(Hours G T el R e
2IMIUBACOS |[FINANCIAL MANAGEMENT CORE THEORY -V m 5 5 :l §
Objective To understand the concept of financinl management and to identify the tools for best finnncial
management practices and efficient utilization of organization funds.
& Knowle
Unit Course Content dge | Seysions
Levels &
| Financial Management — Meaning, Definition, Objectives and Importance , Scope, Functions of K1-K2 (2
Financial Management. (100% Theory) s
I Capital Structure — Meaning, Theories of Capital Structure Factors, Optimum Capital Structure — K2-K3 12
Long term and Sort term Financing Sources (100% Theory) g
Cost of Capital — Meaning, Cost of Debt Capital, Preference Share, Equity Share, Retained Earnings,
111 Weighted Average Cost of Capital. Leverage — Types of Leverages. Dividend Policy - Meaning - K2-K3 12
Types — Factors. (70% Theory & 30% Problems)
v Capital Budgeting — Meaning — Components — Factors - Evaluation Techniques — PBP, NPV, ARR, K2-K3 2
IRR. (50% Theory & 50% Problems) )
v Working Capital Management — Meaning — Concept — Kinds of working Capital - Factors —Sources K1-K3 12
of working capital.( 100% Theory)
CO1: Demonstrate a good understanding of concepts, Objective and functions of financial K3
management.
CO2: Summarise the various capital structure theories and factors affecting capital structure K3
decisions in a firm.
Course CO3:Determine optimum cost of capital of various sources like equity, debt, preference and 5
Outcome |retained
CO4: Calculate the Pay-back period, NPV, IRR, PI ctc in decision making. K2
COS5:Explain the determinants of working capital requirement of the company and its tools for K3
smooth functioning of business.
Learning Resources
Text 1. Ellis Horowitz, Sartaj Shani, Fundamentals of Data Structures, Galgotia publication.
Books ]
Reference |1. Data structures Using C Aaron M. Tenenbaum, Yedidyah Langsam, Moshe J.Augenstein,  Kindersley (India) Pvt.
Books L., i i
Website 1. www.frcetcchbooks.com/a-practical-inlroduction-lo-dnm-slruclurcs-und- algorithm-analysis-
Link thirdedition-c-version-t804.html -

L-Lecture T-Tutorial P-Practical C-Credit

50



BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

i Course Code Course Title Course Type Sem Hours L T P C
| 2IM3UBACOS FINANCIAL MANAGEMENT CORE THEORY - V i 5 5 4
CO-PO Mmapping
CO Number PO1 P02 | PO3 PO4 PO5 PSO1 PSO2 PS03 PS04 | Pso5

co1 S M s M L M L s s

co2 s M s M s M s M s
co3 M M S M L L M s M L
‘ co4 s L M S M M S L M L
| cos M s L M s s M M s M
:Lt::::,:;:‘c’ge;:g‘:(') L-Low M-MEDIUM  |S-STRONG

I
|

Tutorial Schedule

Group Discussion, Problem Solving &Quize.

}

Teaching and Learning Methods

Chalk and talk, Smart Class.

|

Assesment Methods

Unit test, Assignment, Internal & Semester Examinations,

P.GOMATHI|

C.SRINIVASAN

A,\n‘b"‘/\—-/:"




BBA Syllabus LOCF-CBCS with effect from 20212022 Onwards

Course Code Course Title Course Type Sem [Hours | 1, i “F' ‘ f » l‘
HUMAN RESOURCE vt !

i AC "ORE THE - {
2IMIUBACO6 MANAGEMENT CORE THEORY - VI 1 5 5 R | fl 5
i

To understand the effective utilization of manpower, recruitment, selection and performance appraisal of

Objective
employes .
Knowle
Unit Course Content dge | Seusions
Levels =i
Human Resource Management - Meaning, nature, scope, and objective - Functions of Human
I Resource Department - The role of HR Manager - Organization of HR Department — HR policies & | #1-£3 12
procedures.
Manpower planning - Concept, organization & practice, Manpower planning techniques - Short term
I and long term planning, K23 12
Recruitment & Selection - Job analysis - Description - Job specification - Selection Process - Tests & :
Interviews- Placement & Induction.
Performance appraisal - Job cvaluation & merit rating - Promotion - Transfer and demotion - Human
m relations - Approaches to good human relations - Job satisfaction - Labour turnover — Punishment, K3 12
Meaning of Training and its types — Training and Development.
Wages and salary administration - Development Sound Compensation structure. - Incentive system -
v Labour welfare and social security - Safety, health & security - retirement benefits to employees K3 12
concepts of ESIC, EPFO and Pension scheme
Industrial relations - Grievance handling - Developing Grievance Handling System - Managing
\% . . oz ) . i K3 12
conflicts - Collective bargaining and workers participation - VRS - retirement — dismissal,
CO1:Explain the role of HR managers in understanding various dynamics of human resource Ki
environment.
CO2:Discuss the human resources requirement and formulate HR policy of the organisation K2
with regard to Recruitment, selection.
Course CO3:Determine the uses of training methods and their advantages and disadvantages to K3
Outcome |eyaluate various training methods.
CO4:Predict the various trends of compensation and explain the influence of a good K3
compensation system on human capital.
COS: Understand the importance of workers participation in management and creating «2
stress free work environment through counseling and mentoring.
Learning Resources
Text 1. Decenzo and Robbins, Human Resource Management, Wilsey, 11th edition, 2015,
Books 2. Aswathappa, Human Resource and Personnel Management, 11th edition, Tata
Reference |[l.Dr. V.S.P. Rao and C.B. Mamoria, Personnel Management — Himalaya publications house. 1 3th edition 2019
Books 2.J. Jayasankar, Human Resource management, Margham Publications, Chennai,2018
Website 1. https://www.softwaresuggest.com
Link 2. htips://www,.mbaskool.com

L-Lecture

T-Tutorijal P-Practical C-Credit

50

~



BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

Course Code Course Title Course Type Sem Hours L T P C
21M3UBACO6 HUMAN RESOURCE MANAGEMENT CORE THECRY - V1 1} 5 5 4
CO-PO Mapping
CO Number P01 P02 P03 P04 POS PSO1 PSO2 PS03 PS04 PSO5
co1 S M M S S S M M 5 N
coz2 S S M S M E: M L M S
co3 M S S S L S S M S S
co4 s s s M M s M M s s
Co5 M M S S S M M M S S
Level of Correlation
- M-MEDIUM - N
between CO and PO o s FSTRONG
Tutorial Schedule Group Discussion, Problem Solving &Quize.
Teaching and Learning Methods Chalk and talk, Smart Class.
Assesment Methods Unit test, Assignment, Internal & Semester Examinations.
Designed By Verified By Approved By
C.SRINIVASAN C.SRINIVASAN

A 5 e gseerd.




BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

| Course Code

Course Title - Course Type | Sem_|Hours | L T

S S—

2IM3UBACO?

BUSINESS LAW CORE THEORY = VII m 5 5

To understand the basic concept of business legislations nnd analyse the different legal issues and to know the

Objective fegal remedices,
! Knowle
Unit Course Content dge | Sessions
i ittt il S R

| Business Law -~ Meaning, Objectives, Sources. Law of contract — meaning, types. essential elements K142 (2

of a valid contract, Sl
|

n Discharge of contract — remedies for breach of contract — agreement not declared void — agreement «3 { 12
expressly declared void — wagering agreements, 2

m Bailment - rights and duties of bailor and bailee - pledge ~ rights and duties of Pawnor and Pawnee - 3 | 12
indemnity — guarantee — morlgage. h
Law of sale of goods — sale and agreements to sale — their distinctions — types of goods — conditions

v and warranlies — caveat emptor and its exceptions — transfer of property — sale by non-owners — K3 12
unpaid scller - rights — auction sale and its rules.

v Law of agency — creation of agency — classification of agents — duties and rights of an agent and %3 12
principal — termination of an agency- Cyber law — meaning and its importance. h
CO1:Understand and apply the concepts of Indian Contract Act in business dealings. K3 .
CO2:Get a clear understanding about the concepts of Law of contract, Discharge of contract K2 |

|
Course . . . . . ‘
Outcome CO3: Explain the rights and duties of bailor and bailee ,guarantee, K2
CO4:Understand the need of sale of goods act, apply its laws for conduction of smooth business K2
and analyze the legal issues to solve disputes.
COS: Determine the role of the agency and classifications of agents , importance . K3
Learning Resources
1. Kapoor N.D, Business Law, Sultan Chand & Sons 2020.
ge’;:s 2. Kuchhal, M. C., (2006), —Business Lawl, Vikas Publishing House, New Delhi.
e 3.Singh, Avtar, —Business Lawl, Eastern Book Co. Lucknow, 9th Edition , Delhi.
1. RSN Pillai, Bagavathi, Business Law, S. Chand.2007
2. Shukla M.C., Mercantile Law, S. Chand.2007
Reference |3 Gylshan SS, Kapoor GK, —Business Law Including Company Lawl, New Age International Publication, 15 Edition.
Books 4.A.Ramaiyya, —Guide to the Companiesl Act, 16th edition, Lexis NexisButterworths
5.Kapoor, N. D., (2006), —Elements of Mercantile Lawl, Sultan Chand & Sons, New Delhi.
1. http://www.simplynotes.in/e-notes/mbabba/business-law-notes-study-material/ ‘
. 2. https://www.toppr.com/guides/business-laws-cs/indian-contract-act-1872/remedies-for-breach-of-contract/ ‘
“le!)sll(te 3. hups://www.toppr.com/guides/business-laws/the-sale-of-goods-actl-1930/definitions-of-important-terms/ 1
.in

4. htips://enterslice.com/learning/law-of-agency/

L.-Lecture T-Tutorial P-Practical C-Credit
50



BEA Syllabus LOCF-CECS with effect from 2021-2022 Onwards

Course Code Course Title Course Typa Sem Hotirs L iy 4 c
21MIUBACOT BUSINESS LA/ CORE THEORY - VI " 5 5 4
CO-PO Mapping
CO Humber PO1 PO2 PO3 P04 P05 P501 Ps0O2 PS03 PS04 PS05
co1 s " " 3 s S L ) 4 $
oz " 1 S S " 1 " s ] S
co3 s # 3 L 5 5 " L W s
€04 " 3 5 1 s S " " s L
cos " L " 3 $ " L " L W
Level of Correlation
. 7
i between CO and po |10V W-HEDIUW,  |s5TrONG
hm Schedule Group Discussion, Problem Solving alusize.
i-rmwm{m Hethods Chzll and talk, Seart Class,
[Assesment Methods Unit test, Assignment, Internal & Semester Examinations.
i Designed By Verffied By Lpproved By
Or I PEMEMOORTF ¢ : C.SRINIVAS,
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BRA Syllabus LOCE-CBCS with effect from 2021-2022 Onwards
Course Code CourseTitle | Course Type Sem [Hours | 1 T P G
JINBUBACOS JOFFICE MANAGEMENT CORL THEORY -Vii 1] 3 5 3
| B RS SENSINE e e ———————— i it mictssissrnsmoneniha ———
Objective To enable the students to understand the Office management in increasing office efficiency,
Knowle
Unit Course Content dge | Sessions
S Levels
NMeaning of offive - office management and office administration-clements of office management-
i [functions of oftice management- Scientitic approach of office management- office Manager and role -| K1-K2 12
| Ten Commandments (Peter F. Drucken) of oflice manager.
' \dministrative Offiee Management- objectivess functions-Office system and procedure: : Functions

[} [otsystem - Prinviples of office system - flow of work - Office Supenvisor - Meaning, characteristics | K1-K3 12
{and Role of Supenvisor.

m |Oftiee layout —Sekection of site, Environment and working condition - office equipments and its tpes ¥3 12
|-Reyister - Inward, Ourward and Dispatch, ) -
|Revonds managenent 1 Meaning, importance, principles and types - Filing - Meaning . essentials of

v ; 20uds filing system- classitication and Armangement of office files - Methods of filing - Indexing- | K2-K3 12
|apes of Indexing - Offiee formu Meaning, objectives and its types - Form designing and its principles
Office commespondenes and Mail senvice - Form letters - principles of drafting letter - Organizing of

Ay the Mailing- Handling of Incoming mail and Quigeing mail - ERP: Role of ERP in office K2-K3 12
administration.

{O()l:l‘ndeﬁnnd the concepts of office and their functions and role. K2
i‘C’()z:li.ualail the Administrative Office Management objectives . functions, procedure . K2
e . i ic principles f Regis K3
; LCOS.Dﬁtl‘-lle the basic principles office layout and Types of Register .
COJd:Describe the skills of the record management and its essential . arrangement of files . K3 ,
i
|COS: Apply the skills to Handling of Incoming mail snd Qutsoing mail.principles of drafting X |
|letter, preparing the types of Indexing. ‘
Leamming Resources
Text j
Books |Otfice Mansgement- RK.Chopra. Ankits Choprs - Himalava peblication house Edition 2013 ;
Reference  Office management- RSN, Pillai Bagavathi - . Chend Publishing. 2008 |
Books |
{1 hapst wwwavelperk.com guides officeemanasement
Website 2 haps: chirv.org ACAPress Basic Office Policies huml
Link

3hmpss wwworouebe com warch = U9rSiQhwzE

L-Lecmure T-Turortal P-Practical C-Cradit
30 3



BBA Syllabus LOCF-CBCS with affect from 2021-2022 Onwards

Course Code Course Title Course Type Sam Hours L 1 P <
b1
2IM3UBACOS QFFICE MANAGEMENT ‘CORE THEORY ~Vilt m 3 J 3
CO-PO Mapping
CO Number P01 P02 P03 P04 POS P3O P302 PS03 1 S0« I3
co1 s M M s 3 s M s | w L
coz2 M S S M M 3 1) | N W
co3 s M L S S M 3 R 3
co4 M M L M L 3 ) s wm L
cos s M S . N s S Mmoo 1 s
Level of Correlation
bet €O and PO LLOw M-MEDIUM S-STRONG
Tutorial Schedule Group Discussion, Pradiom Satving &Quiz.
Teaching and Learning Methods Chalk and talk, Smart Class,
Assesment Methods Unit tost, AsSRnmant, Intarnal & Semestar Daminations.
Designad By Varihad By T aprowd By
P.SUBA L&Qm:uﬁs 3 = N
. \ s \ b
P -3 e
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L BBA Syllabus LOCF-CBCS with effact from 20212022 Onwards SEay
Course Code Course Title Course Type Sem |Hours | L T P C
2IM3UBAPR1 [CAMPUS TO CORPORATE MINI PROJECT -~ | I 2 L’ 2

I Objective  [To provide practices of both soft and hard skills to the students to make them fit for corporate wrorld,

|

S S

Know/ledga
S.No. List of Expriménts / Programmes (avals Sessions

i Overview of corporate - History of corporate-campus and corporate - Reading - meaning -

| 1 critical reading - reading methods (Students should be exposed to the practice of reading news | K1,K2,K3 4

1 papers). Listening- - principles of good listening - accent comprehension - practical exercises.

Presentation Meaning-Importance -Components- Verbal, Vocal, Visual. Presentation Aids,
2 Preparation for making the Presentation Effective- Plan, Prepare, Practice and Perform. Self K3 4
introduction.
3 Corporate etiquette - Dressing and grooming skills - Work place etiquette - Business etiquette - K3 4
Email etiquette - Telephone and meeting etiquette- Video conferencing etiquette,
Self - analysis through SWOT. Goal setting -meaning - SMART goals . Types of goals - short term -
4 medium -long term goals. Team building and team work - Skills needed - Role of a team leader K4 4
- Role of team member
Group Discussion as selection process- different kinds of topics-outcome of GD-structure of GD-
5 Preparation for GD. Successful GD techniques. Interview - meaning - types. Preparation for the K4 4
interview- Mock interview
CO1:Using the students' hearing and reading skills K1
C02:Students can make their presentations more effective, K2
Course . .
CO3:Students can predict the welfer scheme related to industry. K3
Outcome
CO4:Students can analyse the decision-making and problem-solving processes, K4
CO5: Students can categories their soft and hard skills depending upon industral needs K4
Learning Resources
BTE): Soft skills - Know yourself and Know the world - Dr.K.Alex, S.Chandé& Company
00KS
Soft skills-S.Hariharan, N.Sundaram,$.P.Shanmuga priya
Reference [Effective communication and public speaking - S.K. Mandal - Jaico Publishing
Books A Course in Listening and Speaking Il V.Sasikumar,P .Kiranmai Dutt, Geetha Rajeevan, Cambridge
University Press, 2007. {
. https://youtu.be/ExU7hsYPlak
Wﬁ”:e https://youtu.be/ JYZrhexmoG4
" Jhtlpc://youlu.be/}u‘)SZhPBOrY
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BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

Cowrse Code  |Course Title

AINLIUBARRY CAMPUS TO CORPORATE

CORO Mapping

Course Type Siem Hours |

MINI PROJECT - | I 2

CO Number PO1 ;oiiTm;oa P04 | PO5S | PSO1 _F“;;gzﬂj PS03 Eso4
o1 ] M s M s M s | Wl s
o2 - s M s M 3 s N §
s 7~; L s M s M s L P
oe s M s M s s 5 M AAA
cos s M M s M s M S .
*;;i;’;nc‘c’g?:;“:g LLOW | M-MEDIUM S-STRONG

Tutorial Schedule

Group Discussion, Problem Solving &Quize.

Teaching and Learning Methods

Chalk and talk, Smart Class.

Assesment Methods

Assignment, Model viva voce .

Designed By

Verified By

mﬁi&y

Dr.M.RAMAMOORTHY '__J C,SRINIVASAN
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BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

L

o L

, hllps:f'fcorporu!cﬁnunccimlilu!c.cnmf

Course Code Course Title Course Type Sem |Hours L ;¥ r C |

|

HMIUBAAOT [BUSINESS ECONOMICS ALLIED THEORY -1 m 4 3 {

Objective 1.To make the students (o get basic knowledge about the cconomic concepts and theories and help them to apply the |
yec samec in business management,

1

Unit Course Content x-[:mg Sessions

Economics: Definition and basic concepts - Micro and Macro Economics — Utility Analysis — ,
I Consumer Surplus - Scope of Business Economics — Social Responsibility of Business - Demand Kik3 | 9
~Determinants of demand — Elasticity of Demand: Meaning and types — Demand forecasting — puctlll
Methods and Significance. ;
|
1 Production Function - Law of Variable Proportions - Returns to Scale — Producer’s Equilibrium — K2-K3 I "
Small Scale and Large Scale Production — Economies of Scale - Supply - Determinants of supph ; ' '
Cost and its types ~Break- Even Analysis ~Revenue function — Cos- Benefit Analysis — Pay -back - '
11 : J g & K2-K3 9
period - Internal Rate of Return - Capital Budgeting
Market Structure - Perfect competition —~ Monopoly ~ Price and output determination under
v Monopoly — Monopolistic Competition: Meaning and Features — Oligopoly: Meaning, Features and K3 J 9
Types. |
v Inflation: Causes, Effects, Control. Business cycle: Causes and effects and control — Monetary policy K3 o
= Fiscal Policy —Public Finance —Taxation - Direct Tax- Corporate Income Tax- GST — Budget
COI:Outline the relationship between price and output determination in different market K1 |
structure. [
CO2:Get a clear understanding about the concepts of Demand, Demand Forecasting, o | f
Production Function and supply which are closely related to the business, ] |
|
Course : Bl ﬁ
Outcome |CO3:Describe the application of Break - even analysis, Cost Benefit Analysis and Capital K2 [
Budgeting in the business, [
CO4: Summarize the macro level economics dynamics - Inflation, Business cycle , Monetary ‘:
Policy, Fiscal Policy ,taxation and Budget - which is directly related to the prospects of a K2 |
business. i
|
COS:Determine the features of different types of market. K3 l
{
Learning Resources ;
Text = s . |
Books Economic Analysis — Sankaran, Margham Publications, 2016th edition Publishers and Book Sellers, Chennai,

00 |
Indian Economy- revised Edition S.Sankaran Margham Publications, 2017th edition Publishers 2nd Book Sellers, Chennai. |
Macroeconomic Theory-Ackley, GardnerSurjeet PublicationsDelhi 2007

Reference |Macrocconomics : Theory And Policy-Ackley, Gardner |
Books Advanced Lconomic | heory = M.L Jhingan. 2005 Vrinda Publications (P) Lid, New Delhi.
4. Managerial Economics — R.L. Varshney and K.L. Maheshwari, 2014Sultan Chand, New Delhi.
I. hl.lps://h);ius,com/commercclmeaning-of-dcmand-and-facturs—af Tecting-demand f
Website |2 hups:#/www.indeed.com/career-advice
Link - hups://w ww.geektonight.com/business-cycles

L-Lecture T-Tutorial P-Practical C-Credit

50



O0A Syllabu LOCE-COCS with effect from 2021-2022 Onviards

Group Discussion, Problem Solving &Quize.

Course Code Courte Title .Cmmﬁ.Typﬂ_ Snm‘ Ilm:ﬁI L : );.«.._,.___C .
TYNIIRAAMY DUSIHESS [CONOMICS ALLIED THEORY - 1) n 4 4 3
O MO Mmapping
€O Number POY P02 rol P04 POS PSO1 | psoz | pso3 { P04 | PSOS
o1 S M S L 5 " L ) . L
Co2 S L M M S 5 M 5 " s
f o) s 3 5 L M M L R . "
i M s s M s s M " " L
o s M s $ M M s L L "
Level of Correlation
between CO and PO L-LOW M-MEDIUM  [S-STRONG
Tutorizl Schedule

Teaching and Learning Methods

Chalk and talk, Smart

Class.

Assesment Methods

Unit test, Assignment, Internal & Semester Examinations.

" Designed By

B

Verified By

—

~
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A.KARTRIGAI SELVAM
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o
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T BBA Syllbus LOCE-CBCY with effect from 2021-2022 Onwards

(““N‘( ndv T Conrse Title Caurse Type Hem | Hours 1 1 - A

2IMAUBANOL  [PRINCIPLES OF MANAGEMIEN] NMIEL -] I 2 2

| SEES

1 i

To provide the students for fundamental knowledge und exposure to (he concepts, theories and practices in he mm

Objective  [of Management
Fo maotivate the students (o become o Manager in futuie,
|

4______._,_

e Se———— -

krifml:fls(/:l
r”/"-‘ AT
Levels 3

Unit Counrse Content

Management- Definition, levels, features, Scope and Functions, Skills of management, Difference
1 between Management and Administration, Livolution of Management 'Thoughts, Contributions of AR 4
Peter F.Drucker- W, Taylor - Henry Fayol

Planning -Meaning, Features, Types, Steps, Merits, Limitations. Management by Objectives  (MI30)) L1472 4
Meaning-Process - Merits — Limitations.

Organisation — Meaning, Need, Process, Organisational Structure — Types of Organisation, Span of '
1 Management - Departmentation- Meaning, Need, Types. Delegation — Meaning - Types —Principles. Ki-#3 4
Centralisation - Decentralisation - Stafling — Meaning, Features, Function, Importance of Staffing,

Directing - Meaning. Features, Principles. Leadership -Meaning — Features Importance,Styles of
Leadership. Qualities of a good leader, Motivation — Meaning, importance - Theories of motivation
v [Maslow's need hierarchy theory, Herzberg's two factor theory]. K3 4
Communication - Meaning, Process of Communication, Barriers of Communication, I:ffective
Communication.

g Comﬂlnatuon —Meaning, Features, importance, Principles, types of coordination. Controlling K3 4

\Y
—\4camng, Features, Elements, Steps in control process — control techniques, |

CO1:Define the concept of Management, its levels and functions. K1

CO2:Understand the planning process, its types and various decision making models, K2

Course  |CO3: Describe the nature of organization structure,and its different types explaining Span of
K2
Outcome |Control. |

’ CO4:Determine the managerial roles and skills, with special attention to managerial
responsibility for effective and efficient achievement of goals.

|COS: Perform the directing principles, its components and apply the control methods, K3

Learning Resources

Text . . . -~
Books ’ 1. C.B. Gupta, Business Organization & Management, Sultan Chand &Sons,
i ]
] ;1 LM, Prasad, Principles of Management, Sultan Chand &Sons, ]
Reference 12 Dingar Pagare, Business Management, Sultan Chand &Sons }
Books \1 Iripathi P.C. & P.N. Reddy, Principal of Management, TMI1
24 Bhusan Y K. Business Organization and Management, McGraw [Hill i
e s e U B ‘
I 1 hipnip ulu he AU AR2471A - 7 e
3 batpss s outy be/K S7TvR 2nGul }
Website gy outwber L CAAVENVTL ’
Link Ty e ber VIV YT 4] w2y i
SRt it bed S 1 Hud Dclplo {!
W E— e —— . - ‘ - } — "
flit e I Latonal P Practival C-Credit
2



WA Syllbus EOC-CHCS with effec fram 20313022 Onards

Course Code

| 2IMIUBASO!

Course Title _Course Type [ Sem [iours | I,
LIFE SKILL MANAGEMENT SBEC -1 1V R o 0

To develop a positive attitude and life skills to become a multl facet personality with a sense of environmental

)
e consciousness and ethical values,
Knowle
Unit Course Content dge | Sessions
iy . Levelo | . |

| Definition and Tmportance of Life Skills, Livelihood Skills, Survival Skills and Life Skills, Life Skills K1-K2 4
Ldueation, Life Skills Approach, Life Skills Based Education. s
Self awareness: Definition, types of self. Self concepl, body image, sclf esteem — Creativity -

I Techniques used for self-awareness: Johari window, SWOT analysis. Empathy, sympathy & K2-K3 4
Altruism.

Interpersonal relationship: Definition, factors affecting relationship. Listening: Definition & Tips for

11 Effective listening. Thinking: Nature, Elements of thought. Types of thinking, concept formation, K2-K3 4
reasoning. Critical thinking: Definition, nature. & stages.

v Time Management - Goal setting - Coping with stress: Definition, stressors, source of stress. Coping 2 4
skills.

\Y Coping with emotions: Definition, Characteristics and types. Coping strategies. K2 4
CO1:Understand all-round personalities with a mature outlook to function effectively in K
different circumstances,

CO2:Determine self-confident individuals by mastering inter-personal skills, team i«
management
Course i . I . . : .
Outcome CO3:Predict the applicability of management principles in solving complex business issues. K3
CO4:Understand planning for acquiring and retention of Time management and Goal setting . K2
CO5: The students will Understand the necessary skill set for the application of various Talent K2
issues. .
Learning Resources
BTexkts Santrock W.John (2006). Educational Psychology. (2nd Edn,)New Delhi: Tata McGraw-Hill Publishing Company Ltd.
00
Reference 1. Singh Madhu, (2003). Understanding Life Skills, Background paper prepared for Education for All: The Leap to
Books  |Equality
1. https://www.academia.edu/30065434/Life_Skills_Course Notes
Website  |2. hips://www.youtube.com/watch?v=xgp6cELYY IM
Link 3. hups://greatist.com/connect/interpersonal-relationships#definition

L-Lecture T-Tutorial P-Practical C-Credit

50



BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

Course Code Course Title Course Type Sem Hours L T P C
21M3UBASO1 LIFE SKILL MANAGEMENT SBEC - | ] 2 2 2
CO-PO Mapping
CO Number PO1 P02 P03 P04 P05 PSO1 PSO2 PSO3 PS04 PSOS
cot S S M M L S S M S L
coz M S S M M S S S M
Cco3 M L S S S M L S S
co4 S S E M M S S S M M
cos M s s s M M M s s M
Level of Correlation
between CO and PO L-Low M-MEDIUM S-STRONG
Tutorial Schedule Group Discussion, Problem Solving &Quize.
Teaching and Learning Methods Chalk and talk, Smart Class.
Assesment Methods Unit test, Assignment, Internal & Semester Examinations,

Designed By Verified By Approved By

P.ARUL JOTHI C.SRINIVASAN

et
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L-Lecture T-Tutorial P-Practical T eCredn

50

T;:m ;;‘;:||l|‘;‘ . ( "'”-“‘V' e Churae "'»Vl"" - | ""." ”“"[,. ,,' T r c
2INEIACH [NMARKT TING MANAGEMIN COILTTIRORY « X v b] b 4
Objective [ To know the haste fmowledge on the comeepts of markethng sl apply In day (o diny Hife,
o Knowledg
Unit Conrne Conterd Levals 9‘“”’1’
Marketing = Definition, Seope, Tmportanee , unctlong , modern marketng concept, Marketing, K113 12
' Eovironment, micro eny itonmental Taetors = micro environmentil figtors,
I Consumer Behaviour - Factory Influencing buying behaviour, consumer buylng declslon process, KK 12
Buying motises - infuences, Markel segmentation - eriterln, Bases of segmentation , benefits,
i Marketing Mix - Elements - Product mlx = classlfleatons ol product = New product Development - W 12
Product Lile eyele - Pricing mix - Pricing pollcles ~ kinds of pricing,
Channels of distribution ~ Dircct and Indirect channels = channels for consumer and Industrial goods -
v Types of middlemen - factors Influenclng channel selectlon « Promotion mix ~ Advertising , K3 12
objectives, characteristics of Effective Advertising sales promotion = methods (levels) of sales
promaotion ,
v Personal Selling ~ kinds of salesmanship ~ Qualitles of succeasful sales person - publicity - Recent K3 12
trend in marketing ~ E-Marketing - Telemarketing ~ Relationshlp marketing - Virtual Advertlsing,
COl: Identify the Consumer Behaviour and Strategles of Market Segmentatlon, K1
CO2:Discuss the Challenges and Opportunities In Digltal Marketing, K2
Course CO3:Determine the Pricing strategies for new products, K3
Outcome
CO4: Nlustrate the knowledge of Promotion and Physleal Distribution. K3
COs: Apply the knawleqée of product and different stages of Product Life Cycle (PLC) K3
Learning Resources
BT);::S Markeling management -~ C.B.Gupta and Rajan nair, Sulthanchand and sons Lid,
Reference |1, Philip Kotler, Marketing Managemetn, Millennium Edition, PHI,
Books 2. Ramasamy V.S, and Namakumary S, Handbook of Marketing Management, Macmillan,
hutps:/viv v slideserve.com/quinta/marketing-funciions
Website  |hitps/fvwiw.slidesharc.ne/DevikaAntharjanam/abhiny-kumar
Link https:/youtu.be/ZaK bhKN93Y w
s dlyoutu.be/TLOKOABITKE
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Course Code B Course Title Course Type Serr: ﬂJ“;{ours _i: T P C 1
 omaubcor | MAI;I%EfI-Né@EI—E‘AEET;;;vE(BRE THEORY - x| 1y & s 4 |
OPOMappig

CO Number | PO1 P02 | P03 | Po4 | Ppos ’ PSO1 | PSO2 | PSO3 | Pso4 ES;s

o S M S M L ’ S M S M L

» s S s M M ) L M S M M
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s M M S L s L S L S
L;;i:::gg?::‘;’; L-Low M-MEDIUM  |S-STRONG

Tutorial Schedule

Group Discussion, Problem Solving &Quize.

Teaching and Learning Methods

Chalk and talk, Smart Class.

Assesment Methods

Unit test, Assignment, Internal & Semester Examinations.
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Approved By
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BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

.’ 3 “ —]"~‘—~
| Course Code Course Title Course Type Sem |Hours | L T p a
| -

I 2INURACHD

MANAGEMENT ACCOUNTING CORE THEORY - X v 5 5

VRS - — ittt
: o To enable the students to know the preparation of fund flow, cash flow statement, accounting ratios, Break-even
| Ohjective analysis, and budgetary techniques.
} C Content Knowledge| o s
Unit ourse Conten Levels
" Management Accounting — Meaning — Objectives — Advantages — Limitations —~Management KIK3 12
Accounting Vs Financial Accounting— Management Accounting Vs Cost Accounting. (100% Theory)
Funds Flow Statement —Schedule of Changes in Working Capital and Funds Flow Statement - Cash
n Flow— Preparation of Cash Flow Statement — Distinctions between Cash Flow and Fund Flow KI1-K2 12
Statement. (20% Theory & 80% Problems)
m Ratio analysis — Meaning. Types, Calculation of Ratios - Construction of Balance Sheet, (Simple K3 12
problem only). (30% Theory & 70% Problems) :
v Marginal Costing — Cost Volume Profit Analysis — Break Even Analysis- Margin of Safety (Simple KIK2 2
Problem Only). (20% Theory & 80% Problems)
\ Budget and Budgetary Control — Meaning, Types, Functional, production Budget, Purchase Budget, K1 K3 12
Sales Budget. Cash Budget, Flexible Budget (Simple problem only). (30% Theory & 70% Problems)
COIl: Identify fundamentals of management accounting K1
i CO2: Explain the overheads concepts K2
: Coarse CO3: Demonstrate the master budget prepartion . K3
QOutcome
CO4: Calculate the Ratio, Types, Construction of Balance Sheet and analysis Ratio K3
COS: Determine the i'm'porta?ﬁce of Cashflow and Fundflow statement K3
\ Learning Resources
B-lc:)xl:s R.K.Sharma, Shasi.K.Gupta, Management Accounting Principles & Practice, Kalyani Publications, 2016
Z Reference 1. Maheswari S.N Principles of Management Accounting — Sultan Chand & Sons- 2021
' Books 2 R.S.N. Pillai & Bhagavathi, Management Accounting —Sultan Chand & Sons
| hups: www slideshare. nevrajvardhan7/management-accounting-6366809 1
; Website  |RUDSZ/wwwW .slideshare.net/samuel ] 8maniraj/fund-tflow-statement-3724180
Link hups:/voutu. be/WNMel 4G Xjkk {

|
|

hups:/outu.be/Kx3o0Zgc60QmU

L-Lecture T-Tutorial P-Practical C-Credit
50
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Course Code |Course Title i & i - Course Type Sem | Hours L T P c
5‘ JIMAUBACTD MANAGEMENT ACCOUNTING CORE THEORY - X v 5 5 4
CO-PO Mapping

CO Number ] POV‘I_ P02 P03 P04 POS PSO1 PS02 PS03 PS04 PSO5

o1 B s M s M L s M L L S

1 7 C(Sl ....... S S S S S L S S S M
7 cos s M M 3 s s M L M M
f' CO; | h; S L S M M S S S S
‘ CQ5 S L M S S M M L M M
[‘!::L‘E\E‘c’;"::::’é LLOW |  M-MEDIUM  5-STRONG

| Tutorial Schedule

Group Discussion, Problem Solving &Quize.

Teaching and Learning

Methods

Chalk and talk, Smart Class.

!
|Assesment Methods

Unit test, Assignment, Internal & Semester Examinations.

Designed By Verified By Approved By
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| Course Cade 1 € ourse Litle Conrse Type Yem (Hours 1 T 4 ¢
| I'Iiirlrl CTHIN A .I)‘JAHH]AI’\ it
ALY TR TZ YR CORETHEORY - 7, 1
; w8 MANAGEMENT i et B : #
L 4 -
Objective {Ta tearn the baste production process and its techniques (o market the produet effectively,
; . ; Knowledge| . .
Uinkt Course Content phits Yeasions
I Production Management - Definitions, Functions & scope -Plant Location  Meaning, Vactors, Plant Ik i
Layout - Meaning, principles . Lypes, Importance Jactors, o
Praduction Planning & control - Meaning, prmupl,v, |IHI(.IIUI'I’$, Process. Planl maintenance
] ~Meaning, Types. Maintenance scheduling - Fundamentals of Re-engineering - Material Requirement | K1-K3 12
Planning-Master Production Schedule- Bill of Material (Basics)
i Materiuly management - meaning, Definition, Importance, functions, Integrated materialy 3 12
Manageinent -concepts -Advantages -Process-Methods study - Time study — Motion study. ’
v Management of materials - echniques of materialy planning -Inventory control -meaning & K2 12
importance - Tools of inventory control -ABC, VED, FSN Analysis - FOQ,
v Purchasing - Meaning procedure, principles, vendor rating - vendor Development -Store keeping - K3 12
Materials handling - objectives, Functions, Equipments,
COI:1dentify the need for production management K1
CO2:Explain the Purchasing procedure K2
c
ourse C03: Discuss theknowledge of material handling K2
Outcome
CO4: Demonstrate the production activity and design the plant layout K3
COS: Calculate the inventory control K3
Learning Resources
::’:L 1. Saravanavel .P &Sumathi .S, Production & Material Management., Margham publications.
0
1, Dr.K. Arul & Dr. S.Karthick, Production and Materials Management, Shanlax Publication, Madurai.
Reference |2, Varma.M.M. Materials Management, Sultan Chand & Sons
Books 3. Dutta, Integrated Malerials Management, PHI
https://www.slideshare.net/cbmingoy/materials-management-ppt
. htps:/fwww.slideshare.ne/BabasabPatil/production-and-matcrials-management- 13023303
Website .
Link hitps:#youtu.be/oSolldms Y254

hitps:/youtw be/PERRunOjlyY

B s

L Lecture T-Tutorial P-Practical C-Credit
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Course Code  [Course Thie Course Type | Sem | Mours | T P ¢
A | PRODUCTION AND MATERIALS | : ’ [
TrUBAl MANAGEMENT *CORE THEQRY n! v | 5 5 4
- B e e, R e T W -
CO-A0 Mapping
T I T , | ]
CO Number POT P02 P03 pod POS | PSOT | PSO2 | PS03 | PS04 psoS |
i al el i Rl il Rl ol
: 1 | .
cot s " s L soM s oM ow
1 f ]
‘ ‘ I R R R
Q2 ) s " L M s | l MoLomo oL [
P ; | ! } i
1 I ] I
o3 N Mos | m st j{ ‘, 5 , s } M 1
- | |
| | I I
cod Mos s oMo 5 f } L { " !' 57
{ ! i i
I ! l 1 ' l ‘
Q05 S s M Molos b om [ m " Lo
- | | 1 J
v of Correlabon .y
Setween (Cane g TN MNEDIUMs-STRONG
;mm;sanmb |Group Discussign, Problem Solving &Quize.
Te&dﬁgmr.eamigueuncs ;!ChaLkandtaLk,SmartClass_
Assesment Mathods |Unit test, Assignment, Intemal & Semester Examinations.
i
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BBA Syllabus LOCK-CBCS with effect from 2021-2022 Onwards

——
Course Code Course Title Course Type Sem |Hours L T P C
ENITREPRENEURSHIP 5]
JIMAUBACT Yy TS CORL THEORY - X1 v 5 5
DEVELOPMEN o y
| Objective | To enable the students to enhance the entreprencurial skills and to make them a good entrepreneur.
) Knowledge 5
Unit Course Content Lovile Sessions
Enteeprencurship : Concepts, types and funclions of entrepreneurs — Entrepreneurial Development in
\ India - Role of entreprencurs in economic development — Entrepreneurial Development Programme — K1-K3 1
Phases of Entreprencurial Development Programme — influence of environmental factors — Training )
and development ol entrepreneurs
Business ideas: Project identification and formulation — classification of project feasibility studies —
n project appraisal methods — project design, network analysis financial analysis — Business Plan K2-K3 12
meaning and its contents - Start-up.
Institutions and development of entrepreneurs — Role of DIC, SIS, SIDCO, NSIC, MAYE, KVIC,
111 TCO'S, ITCOT and Entrepreneurial Guidance Bureau — incentives and subsides to entrepreneurs and K2 12
commerceial banks in financing entrepreneurs.
, Promoting enterprises — SSI - MSME — Role and growth of SSI — Regulations governing SSI .
N . . . . . : . ; K3 12
—incentives and concessions for SSI units — sickness in SSI — causes and remedies
v Prablems and prospects of entrepreneurs — Developing women and rural entrepreneurs K3 12
. . =} £
—entrepreneurs' motivation.
! COI: Identify stages of growth in entreprencurial ventures along with changing face of family K1
' business inlndia.
CO2:Understanding the concepts related to entrepreneurship: entrepreneur, functions, K2 '
development programs, motivation; rural and small scale enterprise.
Course CO3:Discuss the characteristics of an entrepreneur as well their role in the economic K |
Outcome  |development of the country (R {
| CO4:Apply the concepts related to entreprcneulshlp entrepreneur, functions, development K3 !
programs, motlvatmn, rural and.small scale enterprise. ‘
COS:Determine thc factors req[ured to start as good entrepreneur. K3 5
‘Learning Resources |
Text Gupta, C.B. and Srinivasan N.P., Eiﬁlrepreneurical Development |
__Books ‘
‘ 1. Dr.K.Arul&Dr.A.Subanginidevi, Entreprencurial Development, Shanlax Publication, Madurai.
- Reference |5 Khanha, Iintrepreneurial Development
Books 3. Vasanth Desai, Organisation and Management of Small Industires
Website  |Upsi/www.slideshare.net/patel9078/productio-new-management
: hups://slideplayer.comv/slide/5385218/ ;

I ink

L.-Lecture T-Tutorial P-Practical C-Credit

50
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Course Code [Course Title ggu}se Type Jf?j".m‘*.‘ff‘{fﬁ_“ L T P {.¢
2IMAUBACT2 LENTREPRENEURSHIP peveLopment | CORE TX*I'IEORY o 5 5 4
CO-PO Mapping
i_ COiliamber P01 P02 P03 P04 P05 PSO1 PSO2 PSO3 PS04 PSO5
co1 s M 5 5 M 5 M M 5 L
Cc02 M M S M S S M M S S
COo3 S S M M s S S S M L
cos M 3 M M L s M M 5 3
COS ) M M L S M S S M L
e o Copeation |utow | mMEDIUM  [s-sTRoNG

Tutorial Schedule

Group Discussion, Problem Solving &Quize.

Teaching and Learning Methods

Chalk and talk, Smart Class.

Assesment Methods

Unit test, Assignment, Internal & Semester Examinations.

Designed By
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Approved By
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BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

T - e ——

Course Code | Course Title ! Course Type P ¢
| 2IMSUBAPR2 , IN PLANT TRAINING REPORT [ MINIPROJECT - It . 2
Objective  To provide practical exposure through industrial training and gain knowledge of organlsation,
S .No. List of Expriments / Programmes anw!:;ge Sessions
; - av
The students are expected to have a practical training in any business unit or undertaking to
enable them to acquaint himself / herself with the procedure, practice and working of
1 companies. K1-K2 4
|Each student should undergo industrial training for a minimum period of two weeks during the
,third semester vacation.
'He / She shall undergo the above training in the institutions like banks, insurance companies,
\mutual funds, transport undertakings, private limited and public limited companies, hotels and
2 ‘hospitals, travel and tourism industries and financial institutions. K1-K2 4
|Students may make their own arrangements in fixing the companies for candidates should
jsubmit a report in not less than 25 type written pages.
|Candidates should submit the attendance certificate from the institution for having attended
|the training for 2 weeks.
3 Industrial training reports shall be prepared by the students under the supervision of the K2 - K3 4
{faculty of the department.
|
Industrial training report must contain the following:
: - Cover page
| {= Copy of training certificate
- Profile of the business unit
4 | Report about the work undertaken by them during the tenure of training K2 - K4 4
» Observation about the concern
= Findings
| Industrial training certificate shall be forwarded to the university, one month before the
| commencement of the fourth semester university examinations.
] 5 [Practical viva - voce examination will be conducted with internal & external examiners at the Ka 4
|end of the 4th semester and the credits will be awarded.
—
|co1: Identify the work and its function in the Industrial training K1
! [CO2:Students can Understand the knowledge about the Industry K2
: L
| Course |
‘ o . {CO3: Students can apply the functional areas of business management in their training period. K3
utcom |
:604:Simplify the communication, interpersonal and other critical skills in the job interview process K4
| .
fCO5:FIlustrate the work habits and attjtudes necessary for job succes¢ K4
Ti—_~‘ Learning Resources
Ten | ’
Reference |-
Books

r&tp:: /1 /f;ﬂ; be/ Zzb;/.;_’_B-OJMS
Website o/ /jouty be/ILIRTRGMOQaw
Link IR/ fyoutiy be ! _IhFREE 20w




BBA Syllabus LOCF-CBCS vith offect from 2071:7077 Onwareds
Course Code  |Course Title Course Typs Sem | Hours I T v 6
21M4UBAPR2 N PLANT TRAINING REPORT MINLPROJECT - 1l 1y 7 7
CO-PO Mapping
—_—
CO Number PO1 P02 P03 P04 PO% PSO1 P502 Ps0% P504 P50Y
Cco1 S M S M 5 W ] $ " 4
co2 S M M S M 5 5 W 9 v
co3 M S S S 5 I " 5 h W
C04 S S M S H 5 5 5 " 9
cos5 M S S M S S 1] 1 5 W
Level of Correlation
L between CO and PO L-LOW M-MEDIUM,  |5-STRONG
Tutorial Schedule Group Discussion, Problem Solving a0ufze,
Teaching and Learning Methods Chalk and talk, Smart Class,
Assesment Methods Lesfgnment, Model viva voce , J
|
Designed By Verified &y ; tpproved by |
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! BBA Syllabus LOCF-C :Bf Sw_‘ith‘ei‘m'mn_m 2021-2022 Onwards
[—Z:ourse (‘nde—[”w— Course Title Course Type Sem |Hours L T P C
j JIMAUBAAGY [INDIAN ECONOMY ALLIED THEORY <1V | 1V 4 4 ‘3

N L i ic devel t and economi
i L To help the students to understand the rudimentary ideas with respect to economic deve opmen nomic
| Objective | owih and to get a feel of the functioning of Indian Economy.
Knowledge Sessi
Unit Course Content Thvile | rmons
Coneept of Economic Development — Economic Growth — Difference between economic
1 development and growth — Indicators of economic development — Features of an underdeveloped K1-K2 12
economy and developed economy - Sustainable development — Economic Systems.
Population Growth — Causes and effects — Control — Recent National Population Policy — Theory of
I Demographic Transition — National Income: Definition — concepts - Methods of measurement of KI1-K3 12
National Income — Difficulties in measuring national income- Uses of National Income Analysis.
Agriculture — Role and features — Agricultural productivity — Causes of low productivity and scope
1} for improving Agricultural productivity — Green Revolution — Post - Green Revolution developments | K2 -K3 12
— Sustainable Agriculture —Food security.
Industry —Contribution to the economy - Types— Major industries: Cotton Textile, Sugar, Iron and
v Steel — SSI sector - Role and their issues — MSME: Role and importance — Industrial Policy — K3 12
Industrial Licensing Policy- Industrial Policy of 1991 - National Skill Development Corporation —
Make in India - FDI.
Economic Planning -A brief note on Lst to 12th Five year plan — Planning Commission and Finance
" Commission — NITI Aayog — Economic Reform — Taxation and GST —Demonetization — Export X3 12
promotion and Import Substitution — Export led - growth — Special Economic Zones — WTO and
India.
CO1: Recognize the importance of economic growth, economic development and issues with Kl
: respect to the growth of population.
|
| CO2: Describe the concept of National Income and its measurement and uses. K2
Course i .
Outcome CO3: Explain the knowledge ahout the Agricultural sector and Agriculture productivity. K2
‘ CO04: Demonstrate the role of Industry in Economic development. K3
COS5: Determine the process ot‘ei:ongmic p’janning and Export promotions. K3
"' Learning Resources
Text = ' -
i Books 1. Indian Economy — Ruddar I?_a;t & K.P.M.Sundaram, S.Chand & Company Ltd, New Delhi
1. Indian Economy — S.K.Misra and V.K.Puri, Himalaya, Mumbai.
Reference |2 Indian Economy - B.B.Tandon & K K. Tandon, Tata Mc Graw — Hill, New Delhi.
Books 3. Indian Liconomic Environment - I. Dhingra, S.Chand & Company Ltd, New Delhi.
Website {hlg)s:fw\\ ww_slideshare.net/anantkpandey [ /economic-development-3232 1910
Link Ebtu);jgg ww slideshare. net/anantkpandey | /economic-development-32321910

I.-Lecture T-Tutorial P-Practical C-Credit
50
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|

| o
1‘ Course Code Course Title Course Type Sem | Hours L T p
l | RY -

|L 21MAUBAAO2 INDIAN ECONOMY AEUED TVHEO Y v 4 4

CO-PO Mapping

CO Number P01 Poz | Po3 | P04 | PO5 | PSO1 | PSO2 | PSO3 | PS04 | PSO5
co1 s M M s L M M : S M
co2 M 5 L M s 5 M M L M
co3 S M M 5 L M s . ” ]
co4 s M S M M 5 s M M R
€os s s M 5 L M s L M .
f!fi?éfﬁgﬂﬁé'i% L-Low M-MEDIUM  |S-STRONG

Tutorial Schedule

Group Discussion, Problem Solving &Quize.

Teaching and Learning Methods

Chalk and talk, Smart Class.

Assesment Methods

Unit test, Assignment, Internal & Semester Examinations.

Designed By Verified By Approved By
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BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards
Course Code CourseTitle | CourseType | Sem |Hours | L T P &
2IMAUBASO2 [PRINCIPLES OF INSURANCE SBEC 11 v 2 2
— Ta enable the students to understand basic concepts of insurance and to create awareness among the students to get
Olbjetieye involve on insurance practices,
Knowledge| . .
Unit Course Content meg Sessions
Insurance - Definition of Insurance. Terms Used in Insurance, Classification of contracts of insurance
i . Miscellancous Insurance — Fidelity Guarantee, Property, Building, Earthquake, Flood, Burglary, K1-K2 ﬁ%
Cattle. Engineering, Liability and Crop Insurance — Features, Importance, Functions, Benefits. |
Life Insurance - Meaning, Features, Types of Life Insurance Policies in India Advantages — Life
I Assurance- Meaning, Principles of Assurance, Assignment and Nomination — Lapses and Revivals — | KI-K2 L?
Surrender values and loans — Claims — Double Insurance. ‘
- Marine Insurance —Meaning, Principles of Marine insurance, Functions of marine insurance, Types of 3
marine policies, Warranties, kinds of marine Losses. 7)
v Fire Insurance — Principles of law as applied to fire insurance. Fire waste — Hazard Types of fire A
policies. IRDA- Health insurance —Meaning- Features T
Motor Vehicle Insurance- Meaning and its Classifications — Kinds of Motor Vehicle Insurance ‘
\Y policies — Servicing of Motor Vehicle Insurance — Claims Settlement. - Cover Notes — Surveys and K2-K3 #
Inspections Average — Reinsurance Renewals. |
CO1:Define the sources of risk in Insurance policies. K1
CO2: Understand the types of insurance to be needed in an hour for an individual K2
Course . R
Outcome CO3:Use Forward Contract and Futures Contract to hedge the unsystematic Risk. K3
| CO4:Apply the management technique§ for avoidance of risk. K3
COS5: Determine the factors of business risk and contractual provisions. K3
Learning Resources
l:oexl:s Dr A.Moorthy “Printiples and Practice of Insurance”. Margham publications
0 . .
' 1.Sharma R.S., Insurance: Principles and Practices (1960 Vora, Bombay)
Reference |2 Aritkhan M, Theory and Practice of Insurance (1976) Education Book House.
Books 3.Srinivasan M.N., Principles of Insurance Law (1977) Ramanuja Publishers, Bangalore
http:/fwww.swlearning.com/finance/madura/fmi6e/powerpoint/ch26.ppt
Website | hiups://mww powershow.com/view/242¢1-YTQxZ/Life_Insurance_powerpoint_ppt_presentation
‘ Link

https://ww w.slideshare.net/desirana/marine-ins-ppt

l-Lecture T-Tutorial P-Practical C-Credit
50
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Group Discussfon, Problem Solving &Quize.

Chalk and talk, Smart Class.

Unit test, Assignment, Internal & Semester Examinations.
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BBA Syllabus LOCF-CBCS with cffect from 2021-2022 Onwards
Course Code Course Title Course Type Sem | Hrs | L

STRATEGIC P
MANAGEMENT | PSCTHEORY -XIIt | v | s 4

IMSUBACIY

— e

To introduce the concepts of strategic management and understand its nature

Ubjective in competitive and institutional landscape
Unit Course Content Knowlelte | Sessions
| F— —
' Strategic Management: Concepts - Difference between strategy and
1 tactics - Three Levels of strategy, Strategic Management Process - K1-K2 10
Benefits,
Strategic Formulation: Corporate Mission: Need — Formulation,
I Objectives: Classification - Guidelines, Goals: Features - Types, K1-K2 10
Environmental Scanning - Need — Approaches - SWOT analysis -
ETOP - Value chain analysis.
Choice of strategy: BCG matrix - The GE nine cell planning grid -
I Corporate level generic strategies: Stability, Expansion, K3 10
Retrenchment, Combination strategies.
Strategic Implementation: Role of top management-Process -
v Approaches, Resource allocation -Factors - Approaches, Mckinsey’s K3 10
7’s framework, Strategic Positioning - Four routes to competitive
advantage.
| Strategic Evaluation: Importance - Criteria - Quantitative and
A% ' Qualitative factors, Strategic control Process - Criteria - Types, K2 -K3 10
Essential features of effective evaluation and control systems.
CO1:Students will be able to describe major theories, background
work, concepts and research output in the field of strategic K1
management
CO2:Acquire knowledge on guidelines to formulate mission, goals K2
Course | and objectives
Outcome | CO3:Implement the knowledge gained in strategy selection. K2
CO4:Analyze the factors and approaches to implement the strategy K3
COS:Understand the importance and criteria for strategic evaluation K3

| and control

Learning Resources
B{:)xl:s - 1. Francis Cherunillam —Strategic Management Himalaya Publishing House, Mumbai

- 1. Biswanth Ghosh, Strategic Management: An Assessment ,Streling Publishers, New
Reference = Delhi, 1st Edition, 2004,
Books | 2.V.S.Ramaswamy & S.Namakumai, Strategic Planning - Formulation of corporate
| strategy, Macmillan Business Books, 4 th Edition, 2001,




| https:/'youtu.be/ VKCLMD6r6 Al
Website  https: ‘talentedge com/articles/introduction-strategic-management-meaning-basic-
Link concepts/
https://www.techtarget com/searchcio/definition/strategic-managemert

~ L-lecture T-Tutorial P-Practical CCredit
CO-PO Mapping
CO Number P01 P02 P03 Po4 P05 PSO1 PSO2 PSO3 PSO4 PSOS
COl1 S M S M M M S S L Y |
CcO2 S M M S S M M S S Y |
CO3 S S M L L M S M S L]
CO4 M M L M S M M S L L
COs M S M S M S S L < %]
Level of Correlation ) _
herween CO 2nd PO L-LOW M-MEDIUM S-STRONG
Teaching and Learning Methods  Chalk and talkc. Smart Class.
Assessment Methods . Unit test, Assignment, Internal & Semnesier Examinesions.
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PSUBA




\'

Course Code

28MSUBAC14

BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

Course Title

RESEARCH S
METHODOLOGY | PSC THEORY -XIV | v

Course Type

Sem | Hrs. | L
513

To provide knowledge to carry out research work and make tﬁem aware of

Ol
Bjective sources of collecting data
Unit - 7»€ourse Content K"f:;‘:ge Sessions
I Research — Meaning — Importance — Types — Definition of K1-K2 10
rescarch problems — Research process.
Research design — Types — Sample design — Sampling methods
I ~ Probability sampling and Non ~Probability sampling - K2-K3 10
_sampling errors.
Data collection — primary data and secondary data — methods-
m designing of questionnaire — interview schedule — K3 10
_measurement of scaling techniques.
Data processing — editing — coding — classification of
v tabulation. Types of hypothesis- Null hypothesis — Alternate K2-K3 10
hypothesis — Formulation of hypothesis.
Interpretation and report writing — techniques of interpretation
v — different steps in report writing — layout and types of report. K2K3 10
Norms of using charts, index, tables, appendix and
_| bibliography.
CO1: Understand the concepts and principles of Research K1
| CO2: Comprehend and decide the usage of design and K>
formulate hypothesis
Course | 3. Analyze data collecti d tool K3
Outcome | “0% nalyze data collection sources and tools
CO4: Summarize and establish solutions through data analysis K4
COs: Com}iare and justify the process of writing and ez
organizing a research report.
Learning Resources
C.R.Kothari.” Research Methodology”. New Age International(P) Ltd Publishers Re-
Text print 2017
Books Mark Saunders, Philip Lewis. Adrain Thornhill” Research Methods for Business
_ | Students” 5th Fdition Pearson India 2011
Reference | John W Creswell, Research Design : Qualitative, Quantitative and Mixed Method
. Books | Approaches , Sage , 4th Edition , 2014

e




i1 lhttps://mrcc(.com/downloads/digita[_noles/CSE/Mlcch/l%20Ycar/RESEARCl~I%20M[’,Tl fODLOGY .pdf j
2.https://kamarajcollege.ac.in/Department/BBA/I11%20Y ear/004%20Core%20 16%20-
| %20Research%20Methodology%20-V%20Sem%20BBA .pdf
Website | 3 hiips//prog Imu.edu.ng/colleges_CMS/document/books/EIE%20510%20LECTURE%20NOTES%20first. pdf
Link | 4 https:/gurukpo.com/Content/BBA/ResearchMethod_in_Mngg.pdf
| 5.https://ebooks.Ipude.in/commerce/mcom/term_2/DCOM408_DMGT404_RESEARCH_MET
| HODOLOGY .pdf

l

L-Lecture T-Tutorial P-Practical C-Credit

CO-PO Mapping

3 CO Number P01 P02 P03 P04 P05 PSO1 | PSO2 | PSO3 | PSO4 | PSO5
- co1 M S M S S S S L M M
- co2 s s |s| | M | M| s | M| s | M
. Co3 S M L S L S M M S L
CO4 S M S L M M S S M L
CO5 M M S M S L M S S M
Level of Correlation
between CO and PO L-LOW M-MEDIUM | S-STRONG
Tutorial Schedule : Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods | Chalk and talk, Smart Class.

Assessment Methods Unit test, Assignment, Internal & Semester Examinations.

Designed By Verified By Approved By T
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COMPUTER

BBA Syllabus LOCE-CBCS with effect from 2021-2022 Oﬁw_érds

Conrne Code Course Title Course Type Sém [ Hrs L [Tif’

HMSUBACIS | APPLICATION IN | DSCTHEORY -XV | v | 4 9"!1'

BUSINESS

J

C

.
f
+

3

To ennble students to understand the basic concepts in computer applications

Objective and give in-depth knowledge of documentation through MS Office package ,
help them apply various accounting procedures through TALLY software.
Knowledge | . . |
Unit B E?f)urse Content s Soustons, |
Introducing to programming languages — meaning requisites, an
| overview of programming language — basic coding structures of a K1-K2 8
programming languages clarifications, comparison.
Introduction to Microsoft Office — Ms Word — creating and editing
" documents — Menus, commands, tool bars and icons — formatting K2 &
documents - creating tables — mail merge.
MS l')xc'ei":“Spread sheet overviews — menus, tools bars, icons —
creating worksheet — Editing and formatting — excel formulas and
m functions — creating a chart — MS Power Point introduction — KI-K3 8
Menus — Tools bars — Text and formats — animations, art and sound
_— making and presentation templates.
Data processing —types of data — objectives of data processing
techniques steps in developing a computer program for processing
1V . . K3 8
business data — operation of a computer assembler and Translator —
| file processing — editing and coding of data — data management.
Internet concept — creating E-mail ID, Receiving and sendinge-
v mail, Searching Information and Downloading — World Wide Web K2-K3 g
(Www) — Domain Name Service. NOTE: Theory — practical carry
equal credits
| CO1:Apply critical thinking and analytical skills in decision K1
making and problem solving.
CO2:Equip with skills and knowledge to excel in their future K2
| careers
Course | CO3:To develop practical skills in the application of excell K2
Outcome 'CO4:It enable students to analyze and update data in database using | K3
_queries |
CO5:It provide the students awareness about different data models
and relationships in K3
database and how to efficiently organize data in a database -
Learning Resources B
Text P.Rizwan Ahmed; Computer Application in Business, Margham Publications, 2019
Bo?ks Computer Application in Business ( Tamil Nadu) by Dr. R.Paramaeswaran

Sanjay Saxena, MS Office 2000 for everyone, (Vikas Publishing House Pvt., Lid )



t

1. V.K.Kapoor, Introduction to computer data, (Sultan Chand and Sons)
2. R.K. Taxali, Foxpro 2.5 made simple for dos & windows (BPB Publications
3. Microsoft office tor windows 2007

| Reference | 4 1AL smart account book SMW deva publication, AVC Deva publication

Books | 5 Computerized accounting under Tally publication, Deva publication
6. lmplementing Tally 5-4 Author K.K.Nadhani Publication BPB Publication
S:;\te https://testbook.com/computer-awareness/microsofl-oflice
- L-Lecture T-  P-Practical ~ C-Credit
Tutorial

CO-PO Mapping

CO Number | P01 | P02 | P03 | Pos | Pos | Pso1 | pso2 | pso3 | Pso4 | PSOS
CO1 M S M S L S M S M S
C02 S M S L M M S M S L.
CO3 M S L S M S M S S M
CO4 S M S L M M S M M S
COS5 S M S M S S M L S M

Level of Correlation
between CO and PO L-LOW M-MEDIUM | S-STRONG
Tutorial Schedule Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods | Chalk and talk, Smart Class.

Assessment Methods

Unit test, Assignment, Internal & Semester Examinations.

Designed By Verified By Approved By

N
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~ Course Code Course Title Course Type Sem | Hry,

"COMPUTER

ZIMSUBAPOL  APPLICATION IN PRACTICIAL \% 3

Objective

. BUSINESS (Practical)

for corporate world.

UNIT

List of Experiments / Programmes

Introducing to programming languages — meaning requisites, an
overview of programming language — basic coding structures of a
programming languages clarifications, comparison.

Introduction to Microsoft Office — Ms Word — creating and editing
' documents — Menus, commands, tool bars and icons — formatting
documents — creating tables — mail merge.

MS Excel : Spread sheet overviews — menus, tools bars, icons —
creating worksheet — Editing and formatting — excel formulas and
functions — creating a chart — MS Power Point introduction — Menus
— Tools bars — Text and formats — animations, art and sound —
making and presentation templates.

BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwardy

LT

Knowledge |

Levels

K1-K2

K2

KI-K3

Data processing —types of data — objectives of data processing - file
processing — editing and coding of data — data management.Internet
concept — creating E-mail ID, Receiving and sendinge-mail,
Searching Information and Downloading — World Wide Web
(www) — Domain Name Service.

K3

Introduction to Tally - Features of tally, creation of company,
Accounts only and accounts with, Get way of Tally, Accounts
confiscation, Groups and Ledgers, Voucher entry with Bill wise
details Interest computation, order processing. Reports - Profit and
Loss A/C, Balance Sheet

CO1: Apply critical thinking and analytical skills in decision-
making and problem solving. '

K2-K3

K1

CO02: Equip with skills and knowledge to excel in their future
careers

Course

CO3: To develop practical skills in the application of excell

Outcome

CO4: It enable students to analyze and update data in database using
queries B
COS5: Demonstrate hands on experience with Tally for reporting in
business

Leurning Resources

K2
K2
K3

P C

3 9

To provide practices of both soft and hard skills to the students to make them fit

l

P.Rizwan Ahmed; Computer Application in Business, Margham Publications, 2019.

Sessiony |




Reference
Books

Website

Link

| Microsoft office for windows 2007

2. TIAL smart account book SMW deva publication, AVC Deva publication

3. Computerized accounting under Tally publication, Deva publication. ‘

4. Implementing Tally 5-4 Author K.K.Nadhani Publication BPB Publication .

hllps://tcslbook.com/comnuter—awareness/microsoﬁ-ofﬁce

CO-PO Mapping

CONumber | POt | POz | Po3 | Po4 | PO5 | PSOT | PSOZ | PSO3 | PSO4 PSOSJ
 cot Mol om | oms | Mmoo 3 M| M s
co2 M| s | M| m | s | s | m | s s | M
Co3 M S M| S M M S S M S
co4 M M S M M S S M S M
cos M| s | s | om | s | m | M| s s | M

Level of Correlation |\ ow | M-MEDIUM | S-STRONG

Tutorial Schedule Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods | Chalk and talk, Smart Class.

Assessment Methods Unit test, Assignment, Internal & Semester Examinations.

Designed By Verified By Approved By

o |y W
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o BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

Course Code Course Title C’;;;:e Sem |Hrs | L T P C
Senveviacns | INTELLECTUAL "
‘?l‘r\_lﬂTBAbﬂ.’; PROPERTY RIGHTS SEC - III \' 2 2

|

Objective to play a major role in development and management of innovative projects

To learn aspects of Intellectual property Rights to students who are going

in industries.

Unit

Knowledge

Sessions
Levels

Course Content

IPR Introduction: and the need for intellectual property right —
IPR in India — Different Classifications — Important Principles
of I[P Management — Commercialization of Intellectual Property | KI-K2 4
Rights by Licensing — Intellectual Property Rights in the Cyber
World.

I

Introduction — Classification —Importance — Types of Patent
Applications in India - Patentable Invention — Inventions Not K2-K3 4
Patentable.

II1

Introduction — Fundamentals — Concept — Purpose — Functions
— Characteristics — Guidelines - For Registration of Trade Mark
—Kinds of TM — Protection — Non-Registrable Trademarks -
Industrial Designs — Need for Protection of Industrial Designs.

K3 4

IV

Introduction to Copyright — Conceptual Basis — Copy Right and
Related Rights — Author & Ownership of Copyright - Rights
Conferred By Copy Right- Registration — Transfer — K2-K3 4
Infringement — Copyright pertaining to Software/Internet and
other Digital media.

GEOGRAPHICAL INDICATIONS: Concept, Protection &
Significance

CO1:Imbibe the knowledge of IPR through various laws K1

CO2:Apply the knowledge of patents K2

Course
QOutcome

CO3:Understand the process of acquiring a trademark K3

CO4:Create an-awareness about copyrights K4

CO5:Understand geographical indicators K5

Learning Resources

Text
Books

Intellectual Property Rights Text and Cases: DR.R. Radhakrishnan,
DR.S. Balasubramanian

|

1 Reference
) Books

L

Landmark Judgements on Intellectual Property rights by Kush Kalra. Central Law
Publishing
Intellectual Property Rights in India by V.k.Ahuja, Lexis Nexis

Introduction To Intellectual Property Rights Softbound By Singh, Phundan, Daya
Publishing House




https://nptel.ac.in/courses/1 10/105/110105139/
' https://www.wipo.intedocs/pubdocs/en/'wipo_pub_450 2020.pdf

1
l
. |
WE!”;:‘ ' https://ipindia.gov.in/ |
" ' https://www tutorialspoint.com/explain-the-intellectual-property-rights ;
https://www.icsi.edu/media/webmodules/FINAL_[PR&LP_BOOK _10022020.pdf 1
) L-Lecture T-Tutorial P-Practical C-Credit B |
CO-PO Mapping
, CO Number | PO1 | P02 | P03 | P04 | P05 | PSO1 iPSOZ PSO3 | PSO4 | PSOS
. col M| s | M| s M| s | L M S M
CO2 S S L S M S M L M S
CO3 M S M S L S S M S M
CO4 S M S M S L M S M S
CO5 M S M L S M S M S M
Level of Correlation
between CO and PO L-LOW | M-MEDIUM S-STRONG
Tutorial Schedule Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods | Chalk and talk, Smart Class.

Assessment Methods Unit test, Assignment, Internal & Semester Examinations.

Designed By Verified By Approved By
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Course Code Course Title

SpMeLBACTE T TVANCIAL MARKETSAND | DSC THEORY -XVI | VI | 5

BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

>Coiurise Type Sem Hrs. L | T

SERVICES

S|

Objective

To introduce the operations of Indian financial system to the students, gain
knowledge about the mutual funds, its operations, advantages and disadvantages

Unit

Course Content

Knowledge
Levels

Sessions

Financial Markets — meaning — classifications — capital market —
Industrial securities market — Government securities market — Long
term loans market — Mortgages market — Financial guarantees
market — Money market— Money market Vs Capital market —
Objectives and importance of money market- Composition of
money market.

10

New issue market — meaning — Distinction between New Issue
Market and Stock exchange — Functions of New issue Market —
Methods of floating new issues — Secondary market —players -
Functions — Method of trading in stock exchange — Recent
developments — SEBI — Functions- Powers.

K2-K3

10

National Stock Exchange (NSE) — objectives — features - OTCEI -
Features — Advantages -National Security Depository Limited—
Functions - SEBI — Powers and functions — Credit rating — Benefits
— Credit Rating Agencies in India.

K2-K3

10

v

Financial services — Scope — New financial services — Merchant
banking - services- Hire purchase —Features — Leasing — Steps in
leasing — 1ypes of leasing.

K2-K3

10

Venture capital —Features - scope— Mutual funds — Importance —
Facilities available to investors — Concept of Discounting —

Factoring — Functions and Benefits — Concept of securitization.

K2-K3

10

CO1:List types of financial services and their role

K1

CO2:Recognize role and functions of merchant banker and capital
market

CO3:Compare and contrast factoring, leasing, hire purchase and
consumer Finance

CO4:Understand Consumer Finance, Venture capital and credit ﬁ
ranng

CO5:Understand mutual funds and its functions

Learning Resources

Text

1. Financial Markets and Services - Garden and Natarajan, HPH.

K2
ks
K4
KS§




Reference
Books

Website
Link

Tinancial Institutions and Market -Bhole 1M, TMIT,
Investment and Sccuritics markets in India - Avadhani V. A, HPHL

. Financial Services - Khan M.Y, TMI.

1
2
3. Corporate Finance ~ KulKarni P.V HPTI
4
5

. Management of financial services - Bhatia &Batra, Deep & Deep.

https://www.investopedia.com/terms/[/financial-markel.asp

CO-PO Mapping

L-Lecture ‘I=Tutorial P-Practical C-Credit

&0 PoL | P02 | P03 | P04 | POs | PSOI| PSO2 | PSO3 | PSO4
Number S i
CO1 S S M M M S L, M S
CO2 M M L S M S M S M
CcO3 M S M S L S S M I,
CO4 S L S M S S M
CO5 M S M L S M M S S
Level of Correlation
between CO and PO L-LOW | M-MEDIUM | S-STRONG
Tutorial Schedule Group Discussion, Problem Solving &Quiz.
Teaching and Learning Methods | Chalk and talk, Smart Class.
Unit test, Assignment, Internal & Semester -
Assessment Methods Examinations. B
Designed By Verified By Approved By

P GOMATHI
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| Course Code

Y -

Objective

| 21M6UBAC17

BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards
L | Sem firs. | L [T[P[ C

~ Course Title ~ Course Type

INTERNATIONAL BUSINESS

DSC THEORY - XVII | VI

513X

international business environment.

Enabling learners understand the concepts, trade theories and importance of

Unit

Course Content

Knowledge
Levels

Sessions

International Business: Introduction, Difference between
international and national business, stages of
internationalization, international orientations. Globalization:
Concept, driving and restraining forces of globalization.

K1-K2

10

II

International Trade theories: Introduction, Why do nations
trade, Theories of International trade: Mercantilism, Absolute
advantage, Comparative advantage, Heckscher- Ohlin, Product
life cycle theory and Porter’s diamond model.

K2-K3

10

III

International Business Environment: Introduction, Economic,
Demographic and Socio-cultural environment. Political, Legal,
Natural and Technological environment.

K2-K3

10

International Monetary System: The pre-Bretton woods period,
The Bretton woods system, Collapse of Bretton woods system
(Including meaning of exchange rate, types of exchange rate
system).International banking, Bank for international
settlements (BIS) and Euro currency market.

K1-K3

10

General Agreement on Tariff and Trade (GATT), World trade
organization (WTO). International Monetary Fund (IMF),
Asian Development Bank, UNCTAD

K1-K2

10

Course
. Outcome

COl: Learners understand the concepts, trade theories and
importance of international business environment.

K1

CO2: Students acquire the required skills to be an effective
management professional in an internationalized business
environment

CO3: Learners understand, analyze and take decisions for a
given business environmental situation.

CO4: Students acquire the knowledge about the functional of
international organizations associated with international
business.

K4

CO5: Students by understanding the changing international

business environment will opt for higher studies, research,

employment and entrepreneurship.
Learning Resources




Text 1. Francis Cherunilam. 2009. International Business: Text and Cases. [Fifth Edition}].
Books | PHI Publishing House, New Delhi

1.Arvind V. Phatak., Rabi S. Bhagatand and Roger J. Kashlak. 2010. International
Management: Managing in a diverse and dynamic global environment. [Second
Edition] Tata McGraw Hill. New Delhi.

2. Charles W L Hill and Arun K Jain. 2014.International Business: Competing in the

: Reference | Global Market Place.[Tenth Edition]. Tata McGraw Hill. New Delhi.

Delhi

Books | 3.Bhalla, V.K. and Shiva Ramu, S. 2010. International Business: Environment and
Management. [Thirteenth Edition]. Anmol Publications Pvt. Ltd.. New Delhi.

4. John D. Daniels., Lee H. Radebaugh and Daniel P. Sullivan. 2012.International
Business: Environment and Operations. [Fourteenth Edition]. Pearson Education. New

Website

Link https ://www.easmanagementnotes.com/overview—of—intemational-busine:\ﬂ/

L-Lecture T-Tutorial P-Practical C-Credit

CO-PO Mapping

CO Number | P01 | P02 | P03 | P04 | P05 |PSO1 | PSO2 | PSO3 | PSO4 | PSOS |
Co1 S M S M L S M S M L
CO2 M M S M M L M S M M
CO3 S L S M S M S M S M
CO4 M M L S M M S S S M
Cos s | s | M | M| L | s L S M s |

Level of Correlation

between CO and PO L-LOW M-MEDIUM | S-STRONG

Tutorial Schedule Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods

Chalk and talk, Smart Class.

V\%\WM

Dr. M RAMAMOORTHY

Assessment Methods Unit test, Assignment, Internal & Semester Examinations.
Designed By Verified By Approved By
0
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BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

' Course Code Coursc Title Course Type |Sem | Hrs | L {T i P | C
‘L e | MANAGEMENT — e T
i . 2|
2IM6UBACI1S INFORMATION SYSTEM DSCTHEORY -xvii | VI | 5 | 3 | | j 4

Management Information System is to provide information for decision making
Objective on planning, initiating, organizing, and controlling the operations of the
subsystems of the firm and to provide a synergistic organization in the process.

. Knowledge .
Unit Course Content Levels Sessions

Definition of Management Information System - MIS support for
I planning, Organizing and controlling - Structure of MIS - KI-K2 | 10
Information for decision -making. — Ethical issues

Concept of System - Characteristics of System - Systems
II classification - Categories of Information Systems - Strategic K2-K3 10
information system and competitive advantage

Computers and Information Processing - Classification of

I computer - Input Devices — Output devices - Storage devices, - K2.K3 10
Batch and online processing. Hardware - Software. Database
management Systems.
System Analysis and design - SDLC - Role of System Analyst -

v Functional Information system - Personnel, production, material, K1-K3 10

marketing.

Decision Support Systems - Business Process Outsourcing -
\% Definition and function - Introduction to business analytics & K3 10
relevance of big data.

CO1: Understand MIS in decision making

CO2: Explain MIS, its structure and role in management functions
Course | CO3: Classify & discuss information system categories, Database

Outcome | Management systems

CO4: Discuss SDLC and functional information system categories

CO5: Outline functions of BPO, Data mining and the recent trends

in information management
Learning Resources

1. Dr. S.P. Rajagopalan, “Management Information Systems and EDP ", Margham

Text Publications , Chennai.
Books 2. Management Information System by Jawadekar, Tata Mc Graw hill Publication, 2nd

| Edition




]'1. Mudrick& Rnss.“"'Mzrniﬁiéc'mc_nf _i'n'For;ﬁétidﬁnﬁygtéhqéi'. Prentice - Hall of India.

2. Management Information System by Concise study by Kelkhar S A
3. CSV Murthy -"Management Information Systems" Himalaya publishing House.

Reference
Books 4. Michael Alexander (2014) Business Intelligence Tools for Excel Analysts
5 Management Information System by Oka MM
1. https://www.tutorialspoint.com/management_information_system/management_inf

ormation_system.htm

2. http://tumkuruniversity.ac.in/oc_ug/comm/notes/MIS.pdf

Website | 3 JMIS - Journal of Management Information Systems (jmis-web.org)
Link 4 Management Information Systems Quarterly | AIS Affiliated Journals | Association for

Information Systems (aisnet.org)
5 https://nitsri.ac.in/Department/Electronics%20&%20Communication%20Engineeri
ng/MIS-Notes

L-Lecture T-Tutorial P-Practical C-Credit

CO-PO Mapping

CO Number | P01 | P02 | P03 | P04 | P05 | PSO1 | PSOZ | > | PSO4 | PSOS
CO1 S M S S M S M M S L
CO2 M M S S S M M M S S
CO3 S M M M S S S S M L
CO4 M S S M L S M S S S
COs5 S M M L S M S S M L

oo of Comrelation 1} 10W | M-MEDIUM | $.STRONG

Tutorial Schedule

Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods | Chalk and talk, Smart Class.

Assessment Methods Unit test, Assignment, Internal & Semester Examinations
Designed By Verified By Approved By |
P GOMATHI cs _@ﬁ_&nﬁ@
1 ‘




Course Code

2IM3UBAC19

BBA Syliabus LOCF-CBCS with effect from 2021-2022 Onwards

Course Title Course Type Sem | Hrs.

'ENTREPRENEURSHIP
DEVELOPMENT

DSC THEORY -XIX | VI 5

Objective

enterprises in their locality.

To expose the students about the scope for identifying and establishing

Unit

Course Content

Knowledge
Levels

Sessions

Definition — concept — industrial small entrepreneurship —
meaning- Importance Significance and Scope — characteristics

of entrepreneur — Factors influence rural entrepreneurial
development.

K1-K2

10

I

General study of cottage and Small Scale Industries - Enterprise
Management- Need and Importance - Women Entrepreneurship
development through SHG.

KI1-K2

10

III

Identification of opportunities — choice of product - preparation
of feasibility — Report — Registration and License — Financial
assistance Nationalized banks — State financial Corporation —
DIC -~ KVIB, KVIC - NSIC, SIDBI and NABARD - Incentives
and Government support

K3

10

v

Approaches to Entrepreneurship Development - EDP — Issues —
Entrepreneurial Training — Methods and Institutions offer
entrepreneurial Training.

10

Central excise — Income Tax — Sales tax - licensing authority —
Export and Import regulatory acts.

10

CO1: Students understand clearly about the Entrepreneurship.

CO2:Know the various institute that helping in
entrepreneurship

Course
Outcome

CO3:Gained knowledge about various Institutional finance to
entrepreneurs

CO4:Analyze the factors and approaches to implement the
strategy

COS5:Understand the importance and criteria for strategic
evaluation and control

Learning Resources

Text
Books

I. Gupta, C.B. and Srinivasan N.P., Entrepreneurial Development.




| 1.Dhumija, S.K. (2002), Women Entrepreneurship: Opportunities, Performance,

1
Problems, Deep and Deep, New Delhi. L
2. Khanka, S.S. (2005), Entrepreneurial Development, S.Chand& Co., New Delhi.
3. Malli, D.D. (1999), Training for Entrepreneurship and Self Employment, Mittal

Reé‘::‘?:e Publication, New Delhi.

4. Rathakrishnan,L. (2008), Empowerment of Women Through Entrepreneurshi(p,
Gyan Publishing House, New Delhi. ’

5. Shukla( 2003), Entrepreneurship and Small Business Management, KitabMabhal,
Agra.

) https://periodicos.ufsm.br/reget/article/view/63506
WEP:::" https://www.unescap.org/ttdw/ppp/ppp_primer/351_types_of_government.
i

https://www.cbic-gst.gov.in/aces/aces.html

L-Lecture T-Tutorial P-Practical C-Credit

CO-PO Mapping

WO | Por | oz | P03 | P04 | POS | PSOIL | PSO2 | PSO3 | PSO4 | PSOS
Cco1 S M S S M S M M S L
co2 M M S M S S M M S S
Cco3 S S M M 'S S S S M L
CO4 M S M M L S M M S S
CO5 S M M L S M S S M L

lgiﬁeii%%riféiﬁ% L-LOW | M-MEDIUM | S-STRONG

Tutorial Schedule (‘J‘roup Discussion, Problem Solving &Quiz.

Teaching and Learning Methods | Chalk and talk, Smart Class.

Assessment Methods Unit test, Assignment, Internal & Semester Examinations.

Designed By Verified By Approved By

P
\i\ent

|} K\ \ v AL
K s l‘
AKARTHIGAI SELVAM C.SRINIVASAN (B} v Qo )
= |Gl ’




BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

| . R ae —
| Course Code Course Title (fl‘.’;;zt Sem | Hours | L : T P C
I — L
~ . PERSONALITY | |
21IM6UBAS SEC - |
| 2IMOUBASO DEVELOPMENT se-vivip 2z 2
Objective To identify some of the essential soft skills needed for effective management
) To help the students to discover his potential and adopt an assertive behaviour
Unit Course Content K'}i’:ﬁfge . Sessions
1 I?ersonality Development: Introduction — Personality traits Vs body KI1-K2 ' 4
features — control mechanism of personality — career advancement. )
I Pillars of Personality Development Introspection — self-Assessment — K2-K3 4
self appraisal — self development — self interrogation.
Self Identification and Self Assessment — self qualifying factors, self -
| o . . d & K2K3 | 4
identification matrix — packaging of self identity.
Setting Personal Mission Process — role and responsibility — winning
v ponsibILyy KI-K3 | 4
factors- Self acceptance and self growth — human dimensions.
v Managing Stress — Meditation and concentration techniques, K2K3 4
Organizing &Negotiating, Techniques in Personality Development.
CO1: Individual or in-group class presentations pertaining to the K1
applications of concepts,theories or issues in personality development.
CO2; Analysis the individual self-development, packaging of self K2
identifies.
Course pO3 : Und.erstand the Self Identification and Self Assessment Self K3
Outcome | identification
l CO4: Design and complete a research project that can take the form of
‘ a developmental interview, an observation or assessment through K4
“service learning. ' ]
CO5:Develop and maintain a Reflection. K5
B - Learning Resources “ - 7’*i ___




— . R ———
I. Alex. K: Soft Skills, S.Chand& Co. Lid.; New Delhi, 2009

L |

Books

I. Kannan Bhardwaj (2009), Training Module on Personality Development, ALP Books, |
New Delhi.
; 2. Onkar.R.M. (2009), Personality Development and Career Management, S.Chand&
| Reference Company Ltd., New Delhi.
Books | 3. Sharma.M.K (2011), Personality Development, ALFA Publications, New Delhi.
4. McGrath, E.H: Basic Managerial Skills for All Prentic Hall, New Delhi, 2007.
5. Francis Thamburaj: Communication Soft Skills. Grace Publishers, Trichy.

; J

— 6. Chaturvedi, P.D and MukeshChaturved: Business Communication. New Delhi, 2008.
i .
| WLC?:;:E https://www.merriam-webster.com/dictionary/self-identification
L-Lecture T-Tutorjal P- C-Credit
Practical

CO-PO Mapping

| CO Number | P01 | P02 | P03 | P04 | P05 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5

CO1 S M S M S L M M M L
CO2 S S M L M M S M S M
CO3 M S L M S, M S S M S
CO4 S M M S L L M- M S S
COs5 M L S M S S S L M M

Level of Correlation

between CO and PO ‘ L-LOW ' M-MEDIUM S-STRONG

Tutorial Schedule Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods | Chalk and talk, Smart Class. i

Assessment Methods Unit test, Assignment, Internal & Semester Examinations.

Designed By Verified By Approv\ed By |-
N [ Ya ¥ A d

A.KARTHIGAISELVAM |  C.SKINIVASAN f&_\_wv ,gmpsm
=

86



_BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards .
Course Code Course Title Course Type  Sem Hours L T | C

+

2IM6UBAPRY PROJECT WORK ~ PROJECT 1 & 3 ‘4—

H

To (me ldea abuut Rewan:h Project, Tu identify the nmn‘h pmhlrm. Tn review
Objective | Literature, To give knowledge on Data Collection and Analysis, To Learn Project

Preparatwn
$.No. PROJECT DESCRIPTION / GUIDELINES Rnowleds?  Sessions
1 5 Project report is to bring out the scientitic way of doing research [N s
| The proj ject work should l;;pm\;:*m:i f\;;\ﬂ\ and p{v.\x‘ntc\i i | ]
2 | systematic way with in 30 pages: Paper Size should be A+ sheet K3 4
| only. 7
' Subheading shall be typed in the l‘om style & ont: hme\ \e\\
3 ' Roman / Font Size: 14 for headings). The report should be K3 <
pmfe&iona]
\ The general text shall be justified and fypad in the Font \t\k -
4 ' Font: Times New Roman / Font Size: 12 for text with 1.3 spacing K3 2
' line.
5 The candidate should submit periodical reportt of the pmrecz w K i
; ' the supervisor. ;
P "Two reviews will be conducted before the Viva Voo o k~ R
| Examination I IR |
" Evaluation of the project report one hard copy will be m‘mmc\i w e :
7 3 -
‘ the candidate.
' Each candidate should submit hardmp\ 3 copic\\ and a soft
8 ' copy to the Department. After the Evaluation of the project report K3 -
| one hard copy will be relumr:d © the L‘ﬂ!\i!\i‘ik‘
t COl Gain l\.no\\ !;-ds.e about l\cw.mh Prmc\z K3
C 02: bnha.m.e lhe an\ Iedoe ) hnd out lhv: m\um.h pmNcm ' N3
Shasse C03 mem\v: pms.ucc in review of htcmmn K}
Qutecome =~ _ H
w C 04 (Jam knm\ lc\ig on Data Collection and Analysis N3
| -
( 05 Be Prutu. ient in PI‘D](‘\.‘( Pm;umtmn [\

Learning Resources

Text | Mark Suundrf-\.l"hilip Lewis. Adrain Thomhill” Rescarch Methods for Business Studenss™
Books | Sth Edition Pearson India 2011



|
t
|
|

Reference

Books

| Website

Link

https://youtu.be/cQJwd YSDsSO

hutps://youtu.be/0oSDa2kf518

CO-PO Mapping

S.M.Venkatachelam&M.Murali, “Basics of Business Research”, Mithila Publicationy

SO | por | Poz | P03 | P04 | P0S | PSOL | PSO2 | PSO3 | PSO4 | PSOS
co1 s | s | M| s | M| M S M s | s
co2 | M | s | M| M| s | s M s s M
co3 | s | s | M| s | M| M s s M s |
cos | M | M| s | M]|M]| s s M s M
cos | M | s | s | M| s | s s S s M

o gy LLOW |M-MEDIUM | S-STRONG

Tutorial Schedule

Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods

Chalk and talk, Smart Class.

Assessment Methods Unit test, Assignment, Internal & Semester Examinations.
Designed By Verified By Approved By
S
-~
Dr. M RAMAMOORTHY |  C.SRINIVASAN (Lb\)a g‘g}m@)
R . y




.’ CRCSPattert withy et frean 2170577 €y mmerds
CCourse Code | Course Title | Conrse 't ypue Clem Mrs 1, 1y | £

|

| i (9 :

| BBA for Competitive Gelt sty Y ;
; Py Cotlidis A tittipect il esm 4
Exatnination

Frathititioni j | j j
i | Tocreate awnreness atmom the stidents 1 funn finebamssnt al b wnidd 1w 4
Ohjective L knowledge on theit chosen field hat sl e belgedd 101 sangmnt 4108 20018,08 145 1
) _.L(fo1![rirn;|?irnrr in s t:_fhfr five vy,

ZIMGUBACE

i ¥ A
Y ar e kg finidh

Course Countent e

ot
P

Assemblage of different topics telated to Bustness Administation iy pAt Al ae i 4
management, business communication, |IK M, Vinanes., Marveting, Tistitntess, VAW, Snssisisns,
Law, Banking, Sales and advertisemnent, intetnational bisinuss, AR i) giti
management, life skill management, economics, ( VM petsimiality dessliamni, 198, bnstor, o
research methodology, financial market and hasice oof statisties nchuding 161 s, AIHARE 224/} A
internel aspects. )

Major emphasis has heep it foeth fe incliide tecent teog lemiititss i i Uit rs, Vs v

course aims to give a holistic view of afl the topies whioh compnicd 1f soane fuchunl 1278 s, /
multiple choice questions (MCO), it is extrenely suitable for sty phitstiing 1helr highes
degree in University/institute for their -entrance xS, Sudents proparing for sutions viionm)
and state level competitive entrance exams such as TANCEY, O/, AL, TP, L,
IBPS, RRC etc.

Rules for creating M(?)ﬁte‘r;._i o
"I Objcctive type online examination will be conducted at the et of ¢ St
2. Questions must be taken from 4l previous question papers of, I 55 sd € opmnon Vtemges:
Test for MBA Programme,
3. Testing critical thinking,

Multiple choice questions (o test the supetlicial knowledge, |eaters 1 ftitestpmect fueds, &l s,

situations, explain cause and effect, make Inferences, wnl predict results,
4. Emphasize Higher-Level Thinking

Use memory-plus application ofientcd questions, 'l hese guestions reujuite students by reoall |
principles; rules or facts in a real fife CONLext. MO it containg matching type, (il i the Wlanks el {
true and false pattern elc, !
Eg.1

Ability to Justify Methods and Procedures
Managementis L
A anart. B. a science. C. an art and a seience, | ). an arl not scietice,
Ability to Interpret Cause-and-£ffect Relfationshipy
Why does investing money in common stock protect ugainst loss of assts during inflation”
a, It pays higher rates of interest during inflation,
b. It provides u steady but dependable income despite coonomic vonditions,
¢ Itis protected by the Federal Reserve System,
d. It increases in value us the value of 4 husiness increases,
5. Mix up the order of the correct ANgwers
Keep correct answers in random positions and don‘t let thesm fall it prattern it Gan b detee i
6. Use a Question Format
Muktiple-choice items to be prepared as questions, (rather thar incomplele stalesent, )
The capital of California is in Direct Question Formate«ese. Lesis effective,
In which of the following cities is the capital of California? T his b et form, ?
7. Keep Option Lengths Similar )

Avoid making your dorngct apswer the long or short answer .
8. Avoid the “All the Above” and “None of the Above” Optlons '
Students merely need to recognize two correcl options (o get the answer correct
9 HOD's instruct o the faculty.to pregfare minitmum 500 questions book el (cumulatively for cach
programmey with Solutions and circuldie amony the students, ; ;

10. Each Department 1o prepare the Questions (MC() pattern with four anwers) and submit w107y j




[ COT o remember the basie concepts of vanous diseiphine N

| CO2 Toassess the iedepth Anowledge of ther sticam [N
“ourse [ t
L.oul [ CO3 1o create awareness ameng the student to know the patten of Competinne b N
Outcome | ,
CO4: Todevelop the entreal thinkimss. hrgher Tevel thinkmng amd enponeing the nnagimations s4ik |
A
: COS: To make the student to prepate tor corporate placements Ko
3 .

Learning Resources

LTS Reddy & amp: AMurthy; Financial Accounting <Margham Pubhications | oth Edinen 2019
2 David Kolitz: Financial Accounting -+ Pavlor and Francis group, USA 2017
2 Event Management By Chaudhary . Krishoa, Bio-Gireen Publishors
3R C Sharma & Krishan Mohan, Business Correspondanee and Report Writing, Mo Graw Thil india
vt Ltd.. New Delhi, 20006
Reference 4. Philip Kotler, Marketing Managemetn, Millennivn Edition, PUL
Books 3. Aswathappak | International Business | 7th Edition, MeGraw-Hill, 2020
O0KS 6. Dr.K.Arul & Dr. S.Karthick, Production and Materials Management, Shanlax Publication: Madura
7. Khanka, 8.8, (2005), Unteeprencurial Developrient, S.Chand & Co New Delhi
8.Indian Economy — S.K Mista and V. K. Puri, Hitmalaya, Muambai,
9. C.R.Kothari.™ Research Methodology ™ New Age International(P) Ltd Publishers Respring 2017
10. K. Aswathappa, Human Resources and Personnel Managenent, UNEL New Delh,

| http://www.nptel.ac.in, https://www.mbaskool.com

http: //www.simplynotes.in, https://www.indeed.com
https: //www.youtube.com, https://slideplayer.com
https://www.slideshare.net, https://www.slideshare.net
https://www.cbic-gst.gov.in, https://gurukpo.com
L-Lecture  T-Tutorial P-Practical C-Credit

CO-PO Mapping

Website
Link

CO Number | P01 | P02 | P03 | P04 | P03 | PSOL | PSO2 | PSO3 | PSO4 | PSOS
CO1 S M S S M S M M | § |1
co2 M | M| S | M|S | s | M M s s
co3 s | s M [ M [ s [ s s [ s | ™ 1

 co4 M | S | M| M| L | s M | M | s S
_ COos s I Mm | M| L | s | M S | s | ™ L
| Level of Correlation . .
! between CO and PO L-LOW | M-MEDIUM | S-STRONG

Tutorial Schedule Group Discussion, Problem Solving &Ql-n;—“ﬁ

Teaching and Learning Methods SELF STUDY
i 100 multiple choice questions through computer based ontine

‘ t Method - o R
SASsessmen \ s examinations passing minimum is 40%

— e

Designed By Verified By Approved By
N

P '

A KARTHIGAISELVAM CHRINIVASAN ﬁb\)q No :L\F\Whl)
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DA Sylabus LOCT-CICS with offet rom 2031 3033 O

CourseCode ] CourseTitle | CourseType | Sem [Mous| L | T | C
il_?ttl-l_ll\ﬁ% !,hfjimn, Rc‘sm.m‘c' Management , NMEC -2 l\’ _ "»J ,3“-_ 2
Objective | To understand the effective utilization of mnnpower, recruitment, selection and performance appraisal of employes .
" Knawled .
Unit Course Content “_"h” Sossions

Intreduction - Meaning and Delinition, Nature, Scope objectives and Importance of HRM ~Functions

; LK 4
' of HRM. -
I Human Resouree Planning -~ Manpower planning Nature, Importance and Objectives of Manpower KK 4 3
Planning - Process of Manpower Planning - Uses and Benefit of Manpower Planning. -
: |
; . . . . A ; |
Job Analysis — Meaning, Process of Job Analysis - Job Description — Job specification-Job evaluation ‘
1 Job Satisfaction: Meaning, Importance, factors affecting job satisfaction - Types of employee K1-K3 4
satisfaction i
]
v Recruitment-Meaning, Source of Recruitment. Selection -Meaning, Process, Difference between K3 J 4
reerunment and selection. T
]
v Performance Appraisal - Meaning and methods. Training and Development — Meaning, Importance K3 I 3
and 'Types ol training. i
COI:Define the role of HR managers in understanding various dynamics of human resource I
environment.
CO2:Discuss the human resources requirement and formulate HR policy of the organisation 2
with regard to Recruitment, selection,
Course CO3:Determine the uses of training methods and their advantages and disadvantages to K3
Outcome  |evaluate various training methods.
CO4:Demonstrate Job analysis and Job Satisfaction K3 |
|
1
COS: Apply the Performance Appraisal methods for employees in an organization K3 ;’
Learning Resources
BTexkl Gupta C.B, Human Resource Management, Sultan Chand and Sons, New Delhi, 2012,
ooks
| Reference |U-R.Bassotia, Human Resources Management, Mangal Deep Publication
Books Ko Aswathappa, Human Resources and Personnel Management, TMH, New Delhi.
;r hitps://www slideshare.net/arunvsriram/nature-and-scope-ot-hrm
| Website hypgiwnw slideshare.net/vinayakbhalavi3/introductionmeaningnaturescope-of-hrm
é Link hutps://www.scribd.com/presentation/326489108/MODULE-1-NA TURE-AND-SCOPE-OF-1 IRM-ppt

L-Lecture T-Tutorial P-Practical C-Credit
50




BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

Course Code Course Title Course Type Semn ; Hours I L : T P
| i !
21M1UBAND2 HUMAN RESQURCE MANAGEMENT NMEC - i LA (e S P
)
CO-PO Mapping
€O Number POT | P02 | P03 | PO4 | POS | PSO1 | PSO2 | PSO3 | PSO4 | PSOS |
. : , l ‘ : !
co1 5 M M s | s | s oM M s | S
| {
! ' :
co2 S s M S " M f L | M L | M s
| |
[ | |
co3 Mo S s s | L s s M s 3
T T 1
co4 s 5 s Moom s | om | oM s 5
| | |
cos M M S S s | o II ®oom s 5
Level of Correlation
= Coandpo  |UEOW M-MEDIUM  |S-STRONG
Tutorial Schedule [Group Discussion, Problem Sotving EQuize.
Teaching and Learning Methods Chalk and talk, Smart Class.
Assesment Methods |Unit test, Assignment, Internal & Semester Examinanons.
Designed By | Yerified By Approved By
C.SRINIVASAN C_SRINTVASAN |
| / W L
\ x| A (BN
N7 % 4 \
RN
b N




—. TP — p—— . ' y
Course ¢ Otle . ______Jl:!lll[‘_i‘_””(‘ ) S (".'".’il“w - _,'l'f.'_"... L'i’_'.'.':?_

.‘lMll'll.\.\t'.l

Objective

Uit

m

Course
Outcome

Text

Reference
Books

e ot e s .

Sanbs LOCE-CCS with effeet from 7071 7073 Onwards |

INTREPRENLORSIIY i tas
DEVELOPAENT . m» 2

Toknow the binsle know ledpe on the Coneepls of matketing pyy npily 1o day (o thny life,

—
< v Knowledge | .
Course Content [ Lavets | Sesslons
| N prencuship ; Coneepls, types pl linctions ol entreprencurs - Entreprencurinl Development in
India - Role ol entreprencirs iy ceonomic developmen - Entreprencurial Development 'rogramme -| gy.p3 4
Phases o' ntreprencurial Dey ¢lopment Programme,
Wusiness ideas: Projeet identification ang formulation - thassification of praject feasibility studics ~ K2.K3 4

PToiCC appraisal methods - Start-up Companies,

Institmtons g developmeny of entreprencurs - Role of'DIC, 8181, sIDCO, NSIC, MAYE, Kvic,
TCOSICOT ang Entreprencurial Guidance Bureqy - incentives and subsides to enlreprencurs and K2 4
commereial banks in financing entreprencurs,

l‘mnmling enterprises — SSJ ~ MSME - Role and growth of SST — Regulalions Boverning §S1 K3 4 7
=incentives and concessions for SS1 units — sickness in SS] - causes and remedijcs

Problems and Prospects of entreprencurs — Developing \vomen and rura) cnlreprencurs K3 4
—entrepreneurs’ motivatjon,

COI: Identify Stages of growth in entreprencurial ventures along with changing face of family

business i In;i": ) Ki
ess inlndia,

COZ:Undcrsmnding the concepts related to entreprencurship: entrepreneur, functions, K2

development programs, motivation; rural and small scale en terprise,

CO3:Discuss the characteristics of an entrepreneur as yell their role in the economic
development of the country,

Pts related to entrepreneurship; entrepreneur, functions, development

programs, motivation; rural angd small scale enterprise.

COS:Determine the factors required to start as good entrepreneur,

Learning Resources

“Marketing Management» . Philip Kotler

Dr.RL Varshney & Dr. S L. Gupta, Marketing Management - An Indian Perspective, 2002,
“Marketing Models” - Lilicn&Kotler&Moorthy

hnps:/iww w.slideserve.com/quintafmarketing— functions
hups:/maw w.siidcsharc.neL/DcvikaAmharjanam/abhinv-kumar

L-Lecture T-Tutorial P-Practical C-Credit
50
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BAA Syllabius LOCF-CCS with effect from 2021-2022 Onwards

Couns Code 'Itfmm e Course Type | Sem | Mours | L T P
JEARLARANY 7 ENTREPRUNFURSHIP DEVEL OPMENT NMEC - I}t I 1 l J
COARO Mapyping
€O Numbes Mt | P2 | Po3 | Po4 | pos | psot | psoz | Pso3 | pso4 | psos
LSO L X S S M S M M S L
+ { : — el
Q02 NDA S M S S M M S S
+ ! - — — e
[NRES S N M M S S S S M L
L. i IR A
(S N N M | M L S M M S S
+ ~ + . o S
08
e S N SUT B R U BN T e
vl O Covrlation -; p [
Notween COang R0 (L LOW : ACMEDIUM S-STRONG
{ . S S
Tutorat \dwme - Group Discussion, Problem Solving &Quize.
‘v‘m&mg m Lﬁn{m; ..;;‘;08; R Chalk and talk, Smart Class.
-\m\‘;ﬂ\hﬂt ;Aﬂhods - Unit test, Assignment, Internal & Semester Examinations.
Designed By Verified By Approved By
|

A.KARTHIGAI SELVAM C.SRINIVASAN




" BBA Syllabus LOCE-C IS with effeet from 19212001 Owwards

| I S v i i
| Course Code Course Title | Course Type Sam Howrs | 4, |- e
SOPRS———— & - SR—— . S "'.v....,,.,._' SRRV —— s BN
JIMAUBANGS  |Principles of Markating }‘ SMEL -4 LW i 2 | 2 ] 8 % Z
st ———— S - o . i - ¥ ’ o — e
Objective | To know the basic knowledge on the concepts of marketing and agphy 1 day o Gxy Ws.
§ . Yaspuietyy
Unit Conrse Content 4::,@ ém
e —— - e
i Marketing - Meaning, Definition and functions - Marketing arviiecomenert - Madeesley \Mir - viq ‘
consumer hehaviour- meaning and factors influencing . ’
il Marketing Segmentation, Targeting and Positioning, - Product - Svon producs deidiemmaert - Profins 7 ‘
mix and product [ife cycle strategy -
Pricing - meaning and factors influenicing - methods of pricing - produes levsdis wed preodus ey i
m ; p - = = ¥4z 4
Branding. Packaging and [ zbeling,
v Sales Promotion: Personal Selling: Meaming, objectives md types, Advariaing Mezing wd e, P ‘
Salesmanship and Publicity and its objectives. 7
v Recent trend in marketing — E- Business— Tele-mariceting — Redationsiip mavneivy -igis Py ,
marketing. o
COl:ldentify the basic concepts, importance of marketing and marketing emirommest. %3
CO2:Understand the concepts of pricing and distribution. xz
Oc;:::n:c CO2:Determine the concept refated to consumer hehavicur and markes vezmentztions. K3
CO3:Analyze the concept of product, branding and produet e cvele. Pe]
1 CO5: Demonstrate the concepts of promstion MM 75 3
|
31.::, “Marketing Management” - Philip Kotler
f Reference Dr. R L Varshney & Dr. S L Gupta, Marketing Manegement - An Indian Parypessine, 2002,
Books ~Marketing Models™ - Lilien&Kotler&Moortay
E ;Th::ps: www slideserve com/quinta merkesing-functions
o |hitps2/fyoutu. be/ TLOKOARITKE
w:b‘;:‘ Ihtips://www slideshare. net/DevikaAntharjznzrm abhin e
in

Inttps//youtu be/6jobOIy96]M

fAecture T-Tuzorial PPracica CLredn
0
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i (€43 ] & 5 L M
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04 " M ] 5
! cos LS [ M 5
{ | .
pevel of Correlation |
- . CO nd PO }l. LOW MeMEDIUM 5-$TRONG

Tutorial Schedule

[ Teacting and Lesrning Methods

Assesrnent Methods

1
i gt s Lands Cuurse Title

Setn

Caiites r’y’n«
i

HIEC AW

pos | psor | psoz | wsos | wsos | wsos
( sl om | s | o |t
wol o molos | omo| o
wolom s | om | s | om
Wl ow | om | om | s | o
Colos [ | Lol

Group Discussion, Problem Solving &Quize.

Chalk and talk, Smart Class.

Unit test, Assignment, Internal & Semester Examinations.

Designed By | Verifled By Approved By
}.«/i’
w Mfﬁ \
Or. M, RAMAMOORTHY C.SRINIVASAN *




L 7 BBA &\ llabu% LOCF-CBCS with effect from 202]-2022 Onwardq
Course (fodc Course Titlc A%(Aﬁ?_‘!fqu‘)’_[’_'?__ lSep]ﬂ Hours L T‘

2IMSUBAEOL l “OS .
| 1 ' | C¢ 1 ACCOUNTING DSC- 1 \Y 5| 2| -
Objective To understand the basic concepts of Cost Accounting and Comprehend the
1 operations of costing
Unit | Course Content Knowledge | o sions
B Levels
- Cost Accounting - Definition, Meaning and Scope — Relationship of
1 Cost Accounting, Financial Accounting and Management K1-K2 10
' Accounting-Methods of Costing —Cost Analysis, Concepts and i
| Classifications—Elements of Cost.
| Preparation of cost sheet-stores control- EOQ-maximum, minimum,
1 1 reordering levels. Pricing of materials issues FIFO,LIFO, average K243 10
| cost, standard price methods -labor cost-remuneration- Time rate and
Piece rate system (Simple problems)
1 Overhead — Classification of Overheads — Allocation and Absorption K2-K3 10
of Overhead (Simple Problems)
Process Costing: Features of Process Costing—Process Losses, Waste,
1AY Scrap, Normal Process Loss, Abnormal Process Loss, Abnormal Gain, K2-K3 10
Inter Process Profit (Simple Problems).
v Operating Costing, Job Costing, Batch costing and Contract Costing, K2-K3 10
Costing of Joint Products and By Products (Simple problems)
CO1:Understand the fundamentals of cost accounting K1
CO2:Exercise appropriate judgment in selecting and presenting K2

information using various methods relevant to cost accounting.

| CO3:Given a quality problem/ failure mode, the student manager will
Course | be able to identify causes and sub causes of the effect/ problem draw K3

Qutcome | and justify Ishikawa Diagram.

CO4:Plan, design and execute practical activities using techniques and

. . K4
procedures appropriate to cost accounting.
COS5:Solve problems relevant to cost accounting systems using ideas
| and techniques some K5
| of which are at the forefront of the dlsc1plme
Learning Resources

G T

ik | SP Jain, KL Narang, Practical Problems In Cost Accounting, Kalyani, 2015
00 | L

e

i 1.Principles of cost Accounting — Dr. Maheswari S.N.- Sultan Chand &Sons.
Referemce | | 2. Cost Accounting — Iyengar S.P, - Sultan Chand.

o) Cost Accounting - Rayudu Tata McGraw Hill.
l — e ———— "
WEPS::C : htps://www.investopedia.com/usk/answers/041615/what-are-main-objectives- -cost-accounting.asp
in | SRR |
| -

L-Lecture T-Tutorial P-Practical C -Credit



CO-PO Mapping

et ol —— _ } B

' CO Number | P01 | P02 | P03 | P04 | POS | PSO1 PSO2 | PSO3 | PSO4 | PSOS

| Co1 S M| L|S|M]| L S S M S
CO2 S M M L M S M S M L
CcO3 L M M M S M S M S S
CO4 M S M L S S L M S M
COs L M S M L S M S M S

- Level of Correlation

' between CO and PO L-LOW M-MEDIUM | S-STRONG

Tutorial Schedule Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods

Chalk and talk, Smart Class.

Assessment Methods

Unit test, Assignment, Internal & Semester Examinations.

Designed By

Verified By Approved By
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* BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards
Course ' ] [

Course Code Course Title Type Sem Hms L T P C
evstmarn, | TOTALQUALITY | oo T
( g | { r {
(UMSUBAROZ |\ \NaGEMENT(TQM) | DSE-1 | V | D | 2131 | 3
Objective To cna!;le‘the students to understand the Total Quality Management concept
and principles.
| Knowledge!

—

Unit Course Content | Leves | Sewions
|
|

Concept of Quality — Quality as customer delight — Quality as ‘
meeting. Standards-Introduction to total Quality — Concept of total K1-K2 1 10
; Quality Design, inputs, process and output — Quality as business ;'
i performance — Attitude and involvement of top management. i

Quality Management — Fundamentals — Evolution and objectives —
11 - Planning for Quantity — Quality Process — Statistical Process Control | K2-K3 10
' (SPC)—Quality Assurance — Total Quality management.

Quality Management System — ISO 9000 series — Techniques of
III | TQM 5" Concepts — 7' tools — Cause — Effect Analysis stratification, | K2-K3 10
Pareto diagram Histogram, Control charts (SQC) check sheet & Pie-

Bench marking — Essence of Bench Marketing-Benefits and
v Strategic Bench marking — Global bench marking — Business Process | K1-K3 10
Re-engineering.

Core competence and strategic alliance for ensuring quality — role of K2K3 10

A MNCS, in emergence of global quality — Barriers to TQM.
CO1 :Understa.[iding the basic concepts of TQM K1
; CO2:Understand Quality in Manufacturing, Service, Health care and K
] Education
Course | CO3:Focus on Customer satisfaction through defined quality K3

' Outcome | processes. L
CO4:The students will be given an opportunity in the field of quality K4
control '

CO5:The knowledge about the quality managex-ilent has been studied K5

. Learning Resources
Text 1. Armond V. Feigerbaum, - Total Quality Control McGraw Hill.
Books | 2. John Bark, - Essence of TQM, PHI, Delhi.

" Reference | 1. Joel, E. Ross, - Total Quality Management
Books | 2- Ron Collard, - Total Quality, Jaico, Delh

|
|
i
{
|
i
|

WEI.)S::C https://www.techtarget.com/searchcio/definition/Total-Quality-Management
| n
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' Tutorial Schedule E:u\:;p i)l\t.ll\\lOl\. l‘mbluu QolvaSZQulz— ]
%Teaching and Learning Rlethod;m (hnll; x:ndt.ik Smart Cl;ss_ |
Assessment Methods Unit test, Assignment, Internal & Semester Examinations.
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" BBA Siiliﬁ;;_iAﬁi?f’-{'rt_’!’cswwkuﬁé&"m 2021-2022 Ouseards

Course Code | Course Title | v Sem Houwrs L T 4
. ; B . | .2 S
| 2AMSUBAEO3 | E-BUSINESS DSE-I  V 5 -1 =

' 1. To know about e-commerce models and s sracneal woiciwens

Objective ' 2. To understand customer buying behaviour i s<ommercs md »avs © =umn

| them through effective web advertising.

Unit

Course Coatent i

Livers
Basic Internet Fundamentals: Overview of the Intermer. Browsmgz
the world wide web, Electronic Mail, Basics of using FT2.
Newsgroups, Searching the web to gain Market [nteiligence.
Internet Technology

L-4Z

II

ECRM -Meaning -Difference between CRM &ECRM - Fegmrss of
ECRM -ECRM Software.

I

MS-office -Data entry -graphs -aggregate finction - Formuias & K=
functions -Different No. System & conversion. S

1V

An Electronic Market place of buyers & sellers - Coilaberatng on X
a distribution chain -Online catalog. o

Commercial Websites -Types of online business -Sales of Products K -
& Services One to one Marketing Strategies. - .

Course
Outcome

CO1:To analyse the web advertising modes

B

CO02:To critically evaluate public policy on privacy and securiy

CO3:To Understand e-commerce models -its benefits and
limitations

i

CO4:To use of market research tools in analyzing customer buvimg
behavior

i

i

CO5:To understand the application of BZB e~commerce muodei

Learning Resources

Text
Books

1. Greg Holden, Starting an E.commerce Business for Dummics H Edinen
2. David Kodiur, Understanding Electronic Commrerce.

Reference
Books

1.PI' Josep , E. Commerce -A ManagenPespective. PHI

2. Daniel Amor, E Business Revolution, Pearson EducanonAsia, FH!
3. Shurethy, E -Business with Net Commerce

4. Samanthashurethy, E-Businesswithnet.commerce.

Webhsite
Link

l.ht_tgs://www.nuorialsmint.com/e commerce/e commerce wocal, pit

2.ht_tps://www.techtarget.com/searchcio/deﬁnitinm’e-business

3 https://www.britannica.com/technology/e-commerce
4.https://www.geeksforgeeks.org/di fferent-types-of-threar-to-e-cominerse
5 https://irp-cdn.multiscreensite.com/1¢74£03 3/files/ yploaded; inroducgon-amg-suimmra Nt

[-Lecture T-Tutonal P-Practical C-Credit




CO-PO Mapping
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" CO Number = POL | P02 | P03_} P04 | POS | PSOL  PSO2 | PSO3 PSO4 PSOS
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Level of Correlation A i

" between CO and PO L-LOW M-MEDIUM | S-STRONG |

! Tutorial Schedule Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods
|

Chalk and talk, Smart Class.

i[ Assessment Methods

Unit test, Assignment, Internal & Semester Examinations.

Designed By

Verified By Approved By
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BBA Syllabue LO(‘F—(‘BCS with effect from 2021-2022 Onwards

Course Code Course Title Course Type | Sem | Hrs | L | 1T g P { C |
— ——— - , 1 ‘ |
»1MSUBAI 04 INDUSTRIAI RLI AII()N DSE - 11 \% 5 o2 3 j J 2
” | Te prov:dc knowledge about maintaining harmonious relations in India and to |
' Objective | resolve disputes, handling grievances, Labor Legislation, Councils and
Collective Bargaining, Trade Unions etc. [
Unit Course Content K",‘":V‘,If"hge " Sessions

S ) —

Industrial Relations: Origin, Definition, Scope, Role, Objectives,

| Factors, Participants & Importance of IR. Approaches to Industrial | K1-K2 | 10
relations. System of IR in India. B
Industrial Dispute: Meaning, Employee Dissatisfaction, Strikes — t
Lockouts, Lay Off & Causes of Conflict. Settlement of Disputes— | ., , 5 ; 10

1 Machinery — Negotiations Conciliation, Meditation, Arbitration |
and Adjudication. Grievance: Definition & Redressal Procedure |
Labor Legislation: Factories Act 1948, Employee state insurance
I act 1948, Employee Compensation act 1923, Employee Provident K2-K3 T
Funds and Miscellaneous Provisions Act 1952 & Trade Union Act |
1926. ‘
Workers’ participation in management: Labors Participation in |
Management Structure, Scope, Works Committee, Joint
v Management Council & Shop Council. Pre-Requisites for K2-K3 |
Successful Participation. Collective Bargaining: Definition, j
Meaning, Types, Process & Importance. i
Trade Unions — Growth — Economic, Social and Political !
\% Conditions - Objectives-Structures and Functions—Social And K2-K3 | 10
Economic Responsibilities of Trade Union. f

COl:Understand the role and importance of Industrial Relations K1
CO2: Understanding the concepts of industrial Disputes and
settlement. K2
CO3: Understanding the concepts of Labour legislation. K2
CO4: Identifying the concepts of Workers Participation in K3

K3

10

Course
. Outcome

Management
COS5: Understanding the concepts of Trade Union

Text ' 1. Mamoria, C.B., —Dynamics of Industrial Relations in Indial, Himalaya Publishing
~ Books House, Bombay, 1992
1, 1. JohnT.Dunlop:—Industrial Relations Systeml, Henry
| ' HoltandCompany,New York,1958,
 Reference | 2. Flanders Allen :—Trade Union, The English Languages Book Society,

Books | London,1963,
3. Loyd G.Reynolds:—Labour Economics and Labour Relations Prentice Hall of India

L PVT Ltd. NewYork, 1978,




Website
Link

4. Danial Quinn Mills: —I ;abour Management Relations, McGraw Hill Books

C nmpm\y NewYork, 1978,

5. Marry, S, —Collective bargainingl, Asia Publishing House, Bombay, 1980.

1 https://www.studocu. com/In/document/panjab-university/mangerial- finance/bba-

speciallzation-hrm-vi-sem-industrial-relations/15804491

2.https://www.srcc.edu/e-resources?field e resources tid=447

3.https://labour.gov.in/industrial-relations

4.https://labourcommissioner.assam.gov.in/portlet-innerpage/what-is-a-trade-union
5.https://theintactone.com/2022/08/17/joint-management-councils

B S

L-Lecture T-Tutorial P-Practical C-Credit

CO-PO Mapping

CO Number | P01 | P02 | P03 | P04 | P05 | PSO1 | PSO2 | PSO3 PS04 | PSO5
COo1 M S S M M S S L M L
CcO2 S M M L M S S M M S
CO3 M S M S L S M L S L
CO4 S M S L M M L S M M
CO5 S M S M S L M S S M

Level of Correlation

between CO and PO L-LOW M-MEDIUM | S-STRONG

Tutorial Schedule Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods

Chalk and talk, Smart Class.

Assessment Methods "Unit test, Assignment, Internal & Semester Examinations.
Designed By Verified By Approved By
P SUBA C.SRINIVASAN 'B\’) 9 S émx;@
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BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards N

, ¥ . : _ , o o~
| Course Code Course Title i Course Type | Sem r[ Hours f

| o STRESS e [
- 2IMSUBAEOS vF -

| HIMSUBAEOS |\ NAGEMENT ’ DSE-I | v e ,',

/

managements,

o7 ]
l [

2 |
Describe and explain the nature of stress, the stress response, causes of stress,
the relationship between stress and disease and a holistic approach to stress

—
| B &

3

{
SR—

-l

|
NN SN U SEI—

Unit

I

Course Content

Knowledge
Levels

Session
s

Stress meaning - Symptoms - Work Related Stress - Individual
Stress — Reducing Stress - Burnout.

KI1-K2

10

11

Common Stress Factors Time And Career Plateauing :Time
Management — Techniques — Importance of planning the day —
Time management schedule — Developing concentration —
Organizing the Work Area - Prioritizing — Beginning at the start —
Techniques for conquering procrastination — Sensible delegation —
Taking the right breaks — Learning to say ‘No’.

K1-K2

10

11

Crisis Management :Implications — People issues — Structure
issues, environmental issues, psychological fall outs— Learning to
keep calm — Preventing interruptions — Controlling crisis —
Importance of good communication — Taking advantage of crisis —
Pushing new ideas — Empowerment.

10

v

Work Place Humor: Developing a sense of Humor — Learning to
laugh, role of group cohesion and team spirit, using humor at
work, reducing conflicts with humor.

K3

10

Self-Development: Improving Personality — Leading with
Integrity, enhancing creativity — Effective Decision Making —
Sensible Communication — The Listening Game — Managing Self
- Meditation for Peace — Yoga for Life.

K2,K3

10

Course
Outcome

CO1: To provide a basic knowledge about the stress, types and
symptoms of human stress.

K1

CO2: To encourage the students to develop balanced self-
determined behaviour through humor, yoga and self-development

CO3: To familiarize the students with the management of work
related stress at an individual and organizational level and will
help them to develop and implement effective strategies to prevent
and manage stress at work

CO4: Demonstrate the importance of workplace humor as a tool for
overcoming the conflict.

K4

COS5: Apply the self-development techniques and tools to improve
self and reduce stress.

Learning Resources

- Text
- Books

1. Greenberg Jerrold S., Comprehensive Stress Management, 9th edition, Tata

McGraw-Hill, New Delhi, 2005.

2. Schafer, Stress Management, 4th Edition, Cengage Learning, Delhi, 2008.




i
i
|
|
|
E
i

i
11

Referene | Delhi, 1996.

71, Bhatia R.L.. The Executive Track: An Action Plan for Self Development, Wheeler
Publishing, New Delhi, 1996,
2. Charavarthy S.K.. Human Values for Managers, Wheeler Publishing, New

e 3. Frances A. Clark, Total Carcer Management, McGraw Hill/Henley Management i

Books | Serics, 1995,

Bhavan, 1995,

4. Swami Ranganathananda, Eternal Values for a changing socicty, Bharatiya Vidya

5. Jeff Davidson, Managing Stress, Prentice Hall of India, New Delhi, 1998.

Website

Link management/

https://corporatefinanceinstitute.com/resources/management/crisis-

https://my.clevelandclinic.org/health/articles/11874-stress |

“L-Lecture T-Tutorial P-Practical C-Credit

CO-PO Mapping

| Ned | Po1 | P02 | P03 | P04 | POS | PSOL | PSO2 | PSO3 | PSO4 | PSOS
. co1 M| s | M |M|s | M| s | M |s | L
" co2 | M| s | mM|s | mM|s | s | M| s | ™
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Co4 s | M| s |M| L | s | M| s | M]|L
Ccos s | Mm|s|[M|s|M|[L|[M|[L|M
o CO an 50 | Low | MppIuM | SSTRONG

Tutorial Schedule

Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods

Chalk and talk, Smart Class.

Assessment Methods Unit test, Assignment, Internal & Semester Examinations._{
Designed By Verified By Approved By
P SUBA C.SRINIVASAN €b) 0 <n gﬁm
\= LA




BBA Syllabus LOCF-CBCS with effect from 2021 - 2022 Onwards

Course Code Course Title CourseType Sem Hrs L T p C

DIGITAL MARKETING = DSE -1 v 5§ 23 3

JIMSUBAEQS

To provide basic knowledge about digital marketing.

To understand and develop various digital marketing tools used for business.
Objective To know the digital analytics and measurement tools used for digital marketing.

To familiarise online and Social media marketing

To Understand various data analytics and measurement tools in digital marketing

Int Knowledge ol
Unit Course Content -y Sessions

Introduction to Digital Marketing - meaning. scope and

I Importance, Digital Marketing Channels. Traditional Marketing
Vs. Digital Marketing, Reason for choosing Digital Marketing.
Opportunities and challenges in Digital Marketing.

KI-K3 10

Online Buyer Behavior. Website Design. Online user experience,
I online site design, Integrated Internet Marketing
Communications, Interactive Marketing Communication. Search
Engine Optimization, Creating and Managing Campaigns
Digital Promotion Techniques: E-Mail marketing, Permission
Marketing, Viral Marketing, Social Media Marketing, Content
I - Marketing, Facebook Advertising. Visual Advertising, Display
Advertising. Mobile Advertising. Image Advertising, Video
Advertising; YouTube Advertising. Concept of SNS Industry
(Social Networking Site Industry)

K2-K3 10

K3 10

Google Analytics, Tracking Performance. Tracking Mobile
marketing Performance, Web Analvtics, Traffic Reports, K3 10
Behaviour reports, KPIs in analytics, Tracking SMM : ‘

| performance '

IV

v Web marketing strategy, Web marketing environment, Web ;
Content, Web marketing tools

CO1l: I Discuss digital marketing and its framework . K1

- CO2: Identify, use appropriately and explain digital
Course Mﬂﬁmk S
Outcome  CO3:Explain social media marketing and crowdsourcing K3

ij04: Discuss online reputation management and its jgﬁué;ice . K3

COs: Identify the various data analytics and measurement
_tools in digital marketing.
Learning Resources

Boeo‘I:s Seema Gupta, Digital Marketing, McGraw Hill, 2017



|
|
|
[

: Puncet Singh Bhatia, Fundamentals of Digital Marketing, Pearson, New Delhi
Rclgnrcll:cc Swaminathan T N, Digital Marketing: From Funamentals to Future, Cengagae
OOKS | Learning, Boston
1. https://www. soravjain.com/ebook/ebook.pdf
2.https://testbook .com/digital-marketing/digital-marketing-course-syllabus-and-
Website content-for-beginners
N il;k 3. https://www.optron.in/blog/digital-marketing/
B 4. https://www.tutorialsduniya.com/notes/digital-marketing-notes/
5. https://digitalmarketinginstitute.com/resources/ebooks
B 6. https://digitalfireflymarketing.com/wp-content/uploads/2017/02/Big-Book-of-Dig
L-Lecture T-Tutorial P-Practical C-Credit
CO-PO Mapping
CO Number | P01 | P02 | P03 P04 P05 | PSO1 | PSO2 | PSO3 | PSO4 ' PSO5
col1 s | M| s S M s M | S | M | L
CcO2 M S S M M S M L M M
CO3 S M L M S M S M S M
CO4 S M S M M L M S S M
Co5 s | M| s s M S L | s | M | s

Level of Correlation
between CO and PO

L-LOW | M-MEDIUM | S-STRONG

Tutorial Schedule

Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods

Chalk and talk, Smart Class.

Assessment Methods

Unit test, Assignment, Internal & Semester Examinations.

Designed By

Verified By

Approved By
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BBA Syllabus LOCF-CBCS with cffect from 2021-2022 Onwards

Course Code

WM6UBAE04

Objective

Course Title (:(,’ urse | Se

. - I'ype m
SINESS ETHICS £ ' X .

BUSINESS ETHICS AND CORPORATI DSE -1 | VI

SOCIAL RESPONSIBILITY

Hrsy

.

LT

23

P ¢

3

To acquaint the students understand the importance of values in business.
Acquaint them with the latest trends in corporate social responsibility.

Unit

Course Content

CORPORATE ETHICS

Values — concepts — types and formation — principles of
managerial ethics — relevance of ethics and values in
business.

11

CORPORATE SOCIAL RESPONSIBILITY (CSR)
Social responsibility of a business firm — stakeholders —
response of Indian firms towards CSR.

Knowledge
~ Levels

K1-K2

K2-K3

I

CSR AND CONSUMER PROTECTION
Consumerism — unethical issues in sales, marketing and
technology — competitive strategy.

K2-K3

v

BUSINESS AND ECO SYSTEM

Markets for eco system services — issues and opportUnities
for business in socially and environmentally sensitive world
— social and environmental problems and shaping market

— 3 P’s of sustainability — people — planet — profit.

KI1-K3

Sessions

10

10

ROLE OF GOVERNMENT
Regulatory framework — SEBI — Competition Act -
Competition Commission of India.

K3

10

Course
Outcome

Text
Boulw

CO1;Recollect concepts on ethical management practices
in the business and appreciate the value system of ancient
times and its applicability to modern business situations

K1

CO2: Bring up value system in an organization based on
ethics and provide knowledge about CSR.

CO3: Apply the role of ethics in corporate governance and
competitive strategy, consumer protection.

CO4: Know the knowledge about ethics and its application
in Eco system.

CO5:Understant the knowledge about role of government
inCSR

Learning Resources

1. Baxi C.V. & Prasad Ajit, Corporate social responsibility, Excel Books, 2005,




| Ref 1, KaurTripat, Values and ethics fnmmnagenient, Culgolla pubilicntion, 007
! e“ere::c 2. Chakraborty 8 K., Human vilues for minagers, Poenl Bockn, 2005,
o 1 Badi RV, & Dadi NV, Buasiness ellies, Vilnda fublications, 2000
Websit
: r::kc hitps:/www. vedantu,com/commeree/consutmer lyhty wnd responalbilities
|-l .ecture 1T utorial " (" Cresdit
I'ractionl

CO-PO Mapping

co POl | PO2 | PO3 | P04 | POS | PROT | PRO2 | PROD | PROA | IPROS
~ Number | " |

Col1 S M M | M| § 4 M 4 4 [

cO2 S S I M | 9 4 M [ M 4

CO3 s | M M I 4 M 4 M 4 4

CO4 S M 2 9 9 M M q 4

Cco5 M | S M g | M 4 § I 4

| Level of Correlation T , -
. between CO and PO ]'L'LOW“ l___M-M”D”JM ‘H—HIR()NU l

‘ Tutorial Schedule Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods | Chalk and talk, Smart Class,

' Assessment Methods Unit test, Assignment, Internal & Semester Exmminations,

Verified By

L Designed By Approved By
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" BBA Syllabus LOCF-CBCS with effeet from 2021-2022 Onwardy

|
} Course Code Course Title (1[3;[::“ Sem | Hres LT P ¢
gJMéUMl 05 {IN\I SSTMENT MANAGEMENT DSE-1L | VI 51 2y Y
: To familiarize students with nuurit) analysis and security valuntion and also portfolio
Objective | sclection and construction. To acquaint students on the ealculntion and decision
making on securities, investment schemes and financinl pr mlm‘lw.
Unit Course Content k"“wm]"" Sessions
- Lovels
Meaning of i investment — Nature and scope of investment
I management - factors favorable for investments — features of an KI1-K2 10
investment programme
1 Investment avenues — Real assets — Financial assets — Fixed income K2-K3 10
and variable income securities — mutual fund - derivatives '
Risk- Return concept — Return measurement - Basic valuation
I models — equity valuation, Preference share and bond valuation K1-K2 10
.Risk - risk classification — systematic and unsystematic risk —
measurement or risk. -
v New issue market and stock exchange — kinds of trading — Securitics K2-K3 10
and Exchange Board of India. '
v Sources of Investment information — Credit rating agencies — CARE K 1-K2 10
— CRISIL - ICRA - credit rating methodology — Indices.
CO1: Cntlca.lly discuss client objectives and the investment pSITCy | KI S
statement —
CO2:Apply portfolio theory in practice, covering asset allocation
and international investment, portfolio risk management and risk- K2
adjusted performance measurement . _ 7 7
Course | CO3:Understand and critically evaluate Value stralq,u.s,
K3
Outcome | Momentum strategies and Hedge fund strategies B
CO4:Understand and critically interpret output from investment and
risk management tools such as Style Research, Thomson One K4
Banker and Data stream. R )
CO5:To develop knowledge in the arcas of systematic
KS
savings for tax-planning and CARE and mvcslmc.nt plunnmg
; Learning Resourccs
| Text 1. Investment mgt — Preetisingh, Hlmalayq pub]whlng house. 2. Investment mgl -
Books V.K.Bhalla, - 7 i _
Reference 1. Investment management — V. Avadhani - Himalays publishing house.
‘ Books 2. Investment management — Pumllmvnlhy pandian, PHI
T https://www.studocu.com/in/document/christ-deemed- m -be-university/investment-
Website management/investment-management-for-c

! Link

" L-Lecture I-Tutorial P-Practical  C-Credit




CO-PO Mapping

co P01 W P02 | P03 | P04 | POS | PSO1 | PSO2 | PSO3 | PSO4 PSOS—‘
_ Number | = | : _—
. col M| L |s | M|M S M M L, S
A— —
oo M| S | s | M| s M L M S S
. Co3 l s M| L s | M| L s S M M
CO4 E M| S | M| M|L S M S S M
CO5 \ s | M| s | L | s M S M S L
Le\:ei of Correlation
between CO and PO L-LOW | M-MEDIUM | S-STRONG
Tutorial Schedule Group Discussion, Problem Solving &Quiz.
|
2LTeaching and Learning Methods | Chalk and talk, Smart Class.
[l Assessment Methods Unit test, Assignment, Internal & Semester Examinations.
t Designed By Verified By Approyed By
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Course Code | “ Course Title | Course Type | Sem Hours| L [T|[P| C

ADVERTISING
2EMOUBAL06 MANAGEMENT AND DSE - 111 \Yi 5 12132 3
SALES PROMOTION i

| Objective To edl.lcate the students on various concepts of advertising and their applications
; in business

Knowledge

Levels Sessions

Unit Course Content

Advertising: Meaning — Importance — Objectives —Functions —
I Role of Advertising -Types of Advertising —Steps in developing K1-K2 10
an advertisement

Media — Forms of Media — Indoor Advertising — Outdoor
Advertising -Types - Internet advertising — Film Advertising — K2-K3 10
Media Planning -Developing and Implementing media
strategies.

11

Advertising Layout Design of Layout —Functions. Advertising
111 Campaign: Steps in Campaign Planning Advertising techniques- K2-K3 10
concept — types.

Sales Promotion: Why and When Sales promotion activities,
v Consumer and sales channel oriented — planning, budgeting and K1-K3 10
implementing and controlling campaigns

Control: Measurement of effectiveness — Ethics, Economics and
\% . . . K2-K3 10
Social Relevance - Integrated marketing communication.
CO1:Understand the concepts and principles of sales and K1
advertising
CO2:Comprehend and decide the usage of mass media K2
Course : . .
Outcome CO3:Design and deliver gdverhsements K3

CO4:Summarize and operationalize sales promotion K4

‘ CO5:Control and justify the process of advertising. K5

N Learning Resources

. Text 1. Advertising and Sales promotion By Pankuri Bhagat
Books | 2. Advertising and promotion By Nick Erling -
" |1.Advertising Promotion And Other Aspects Of Integrated Marketing Communications,
9th Edition, J Craig Andrews
2.Advertising and promotion By George E Belch,Keyoor Purai,Michael A Belch, Tata
Reference Mec Graw Hill Pubishing
Books ¢ Graw Hill Pubishing ' / .
i 3, Advertising and Personal selling by Dr Ruchi Gupta
4.Advertising: Principles and practices By wells , W./Moriarty , S./Burnett, Pearsons
l_ ) | 5.Tested advertising methods by John Caples, prentice hall

I

|




\ https://oms, bdu.ac.in/ee/admin/contents/ 175 Al’I(xMB/\4IiM4w2020051909561946}&% o
https://wwiw.bimkadapa.in/materials/AS PM%20TOTAL%205%20UNITS%20MATERIA
Website | L.pdf :
Link | International Journal of Research in Marketing. Elsevier
Journal of Advertising ~ Taylor and Francis
hitps://sist.sathyabama.ac.in/sist_coursematerial/uploads/SBAA701 0.pdf

L-Lecture T-Tutorial P-Practical C-Credit

CO-PO Mapping
co i’Ol | P(;Z 1i’_():“a P04 | P05 | PSO1 | PSO2 | PSO3 | PSO4 | PSOS
Number |~~~ |
CO1 S S M S M S S M S L
CcO2 M S M S M L M L M S
CcO3 M S M S L S S M S S
CO4 S M L M S S M M S M
. CO5 M | L |S|M|S| M S M S M
| Level of Correlation
' between CO and PO L-LOW M-MEDIUM | S-STRONG
Tutorial Schedule Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods Chalk and talk, Smart Class.

Assessment Methods Unit test, Assignment, Internal & Semester Examinations.

Designed By Verified By Approved By
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Course Code { Course Title Course Type | Sem llours; l
| - | DATABASE MANAGEMENT N
| 2EIMOUBAE . S 3P p
| 2fM6UBAE07 | SYSTEM DSE -1V vi| 5 | 2

| |
| |

~ BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards \

‘ T\j fac.ilitalc the creation of data structures and relieve the programmer of the problems
- Objective | of setting up complicated files. Data base management systems have developed from a
! concept of the data base as something distinct from the programs accessing it.

Unit Course Content Knowledge Sessions
- Levels

Introduction: Database System Application — Purpose of
Database System — View of Data — Data Model — Database

; Language — Relational Database — Database Design — Data
Storage and Query — Transaction Management — Database
Architecture — Database User and Administrator. — History of
Database System.

Relational Database: Structure of Relational Databases —
Database Schemas — Keys — Schema Diagrams — Relational

I Query Language. SQL: Overview of the SQL Query Language —
SQL Data Definition — Basic Structure of SQL Queries — Set
operations — Null Values — Aggregate Functions — Nested Sub
queries — Modification of the Database.

KI1-K2 10

Intermediate SQL: Join Expressions — View — Transactions -
Authorization. Advance SQL: Functions and Procedures —
I Triggers — Formal Relational Queries Languages: The Relational K2-K3 10
Algebra — The Tuple Relational Calculus — The Domain
Relational Calculus.

Database Design and the E-R Model: Overview of the Data
Process — The Entity-Relationship Model— Constraints — Entity-
Relationship Diagram — Entity-Relationship Design Issues —
Extended E-R Features. Relational Database Design: Atomic K2K3 | 10
Domain and First Normal Form —Decomposition using j
Functional Dependency — Functional Dependency Theory — '
Decomposition using Multivalued Dependencies — More Normal

Form.

Database Systém Architectures: Centralized and Client-System
Architectures — Server System Architectures — Parallel Systems |
— Distributed Systems — Network Types. Distributed Databases: K%K3 10
Homogeneous and Heterogeneous Databases — Distributed Data
' Storage — Distributed Transaction — Commit Protocols — Cloud
| ' Based Databases — Directory Systems. | B
“C | + CO1:Understand the basic principles of database management systems K1
ourse | T BN , |
| Outcome ‘t C02: Describe transaction processing and concurrency control concepts N2
— - S — - e ——————— . - . 4

IV




CO3: Discuss normalization techniques with simple examples.

CO4: Explain the basic concepts of relational data model, entity-relationship K4
model, relational database design, relational algebra and SQL.
COS5:Improve the database design by normalization K5

Learning Resources

Text 1.“Database System Concepts” - Abraham Sliberschatz, HeneryF.Korth,
Books S.Sudarshan,6th Edition. MC Graw Hill International Edition.
1. Silberschatz, Korth, “Data base System Concepts”, 4th ed., McGraw hill, 2006.
Refererice 2. Raghu Rz.xmakrishnan and Johannes Gehrke, Database Management Systems (3/e),
Books McGraw Hill,2003.
3. Peter Rob and Carlos Coronel, Database Systesm- Design, Implementation and
Management (7/e),Cengage Learning, 2007.
: http://tumkuruniversity.ac.infoc_ug/comm/notes/MIS.pdf
Website S . .
Link https://www.studocu.com/row/document/pwani-university/computer-science/mis-

notes-for-knec/12239390

L-Lecture T-Tutorial P-Practical C-Credit

CO-PO Mapping

€O | po1 |Poz | P03 | Po4 | POs | PSO1 | PSO2 | PSO3 | PSO4 | PSOS
Number
CO1 M M L M M S L L S M
CO2 S M L M S M M S L S
CO3 L M M L M L S M S M
CO4 S M L M S M M S L L
COS S S M S L S M L S M
Level of Correlation
between CO and PO L-LOW | M-MEDIUM |S-STRONG
Tutorial Schedule Group Discussion, Problem Solving &Quiz.
Teaching and Learning Methods | Chalk and talk, Smart Class.
Assessment Methods Unit test, Assignment, Internal & Semester Examinations.
Designed By Verified By A Atgprt‘\vedxy
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|
1

} Course Code Course Title Sem | Hours | L

| 2fM6UBAEO8 | SERVICE MARKETING | DSE-1V | VI 5 | 2|3

Objective

Course .
| Type | " |7

BBA Syllabus LOCF-CBCS with effect from 2021-2022 Onwards

L

T P

processes, and promoting customer satisfaction.

To Build trust, empowering service delivery personnel, establishing uniform

To recall the basic concepts, Marketing Mix, effectiveness of Services Marketing.

Unit

Course Content

Knowledge
Levels

Sessions

Services marketing —Introduction and definition — types of
services — nature and characteristics of services - classification of
services — difference between services and goods-Importance of
service sector-service marketing triangle.

K1-K2

10

II

Services Marketing Environment — PESTEL. Service quality-
Meaning — Dimensions-Importance- customer expectations and
perception-Gaps Model of Service quality-Service Recovery-
Meaning and Importance.

K2-K3

10

Strategies for Matching Capacity and Demand in services. Service
Marketing Mix — Traditional marketing mix elements- Extended
Marketing mix elements -need for extended marketing mix
elements-Service product — Introduction— planning for services
offer— planning for services offer —pricing —promotion and
distribution of services.

10

People in Services — Types of Service Personnel — Contact
Personnel and Support Personnel — Role of customer in service
delivery — Service Process — Service Blue Print — Meaning and
Importance.

K1-K3

10

Physical Evidence — Physical facilities — Essential evidence and
Peripheral evidence — Marketing of Services: Tourism Marketing -
Bank Marketing — Hospital marketing — Hotel Marketing.

K2-K3

10

COI1: To define and understand the concepts of Services
Marketing.

K1

CO2: To Examine and apply Marketing Mix in Service Marketing.

K2

Course
Qutcome

CO3: To analyze and design various strategies in the field of
Services Marketing.

K3

CO4: To evaluate the role of delivering Quality Service.

K4

— v

” Text |
. Books |
' Reference |

Books

CO5:To design the tools of Marketing

K5

Learning Resources

I. Service Marketing :S.M.Jha, Himalaya Publication

| 2. Services Marketing ~ Zeithaml, V.A., M.J. Bitner, Tata McGraw Hill
| 3. Services Marketing- Christopher H.Lovelock, Pearson education India.

1.Services Marketing — Vasanti Venugopal, Raghu,V.N. Himalaya Publishing House.




|
|

https:/www.managementstudyguide.com/seven-p-of-services-marketing htm
" Websit https://www.economicsdiscussion.net/marketing-2/what-is-service-marketing/31875
' Website

Link hitps://www.marketingtutor.net/service-marketing/
i https:// www.marketing9 1 .com/service-marketing/
| https://www.marketing91.com/service-marketing-mix/

I.-lecture T- P- CCredit
Tutorial  Practical

CO-PO Mapping

CO Number | PO1 | P02 | P03 | P04 | PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSOS
Cco1 S L M M L S M M M L
CcO2 L S M L S M S S M M
CO3 M L S M S M M L S S
CO4 S M L M M S M S M L
COs L S M S M M S M L M

;‘Fl,evcl of Correlation

| between CO and PO L-LOW | M-MEDIUM | S-STRONG

1 Tutorial Schedule

Group Discussion, Problem Solving &Quiz.

Teaching and Learning Methods

Chalk and talk, Smart Class.

Assessment Methods

Unit test, Assignment, Internal & Semester Examinations.

Designed By

Verified By r\Approvei\d By
AP X\
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Objective

Unit

1

‘ Course
1 Outcome |

Course Code

WMOUBAEW

Conrne 'Type

Conrse Thtle Mem

FOGINTICR & SUPPLY CHAIN

[
MANAGIMEN| 2l

Iy Vi g

Course Content

Concept of Logisties: Introduction, Objectives, Concepl of 1ogistios,
Objectives of logistics, Types of logistics, Concepl of Togistics

Difference between Logisties and Supply Chain Muanagement,
Logistics and Competitive Advantage, Logistios Mix, Logistics in
Organized Retail in India,

Supply Chain Management: Introduction, Objectives, Defining YValue
Chain, Organization level, Aclivities, Industry level, Value reference
model, Concept of Supply Chain Management (SCM), Vunctions snd
Contribution of Supply Chain Management, Creating value, nlisting
suppliers to innovate, Leveraging value chain pariners, Supply Chain
Effectiveness and Indian Infrastructure, Vramework for Supply Chain
Solution, Supply Chain Relationships, Building a long-term

| relationship with vendors, Supplier relationship management (SIM),

Inventory Management: Introduction, ( Ihjectives, Concept of
Inventory, Types of Inventory, Concept of Inventory Management,
Importance of inventory management, Objectives of inventory
management, Different Types of Inventory Costs, Inventory
Performance Measures, Inventory turnover ratio (I'TRR), Framework of

quantity (EOQ), Reorder point, Safety stock, Supplier-managed

_| Inventory.

Logistical Packaging: Introduction, Objectives, Concept of Logistical
Packaging, Design Consideration in Packaging, 'T'ypes of Packaging
Material, Packaging Costs, Introduction to Logistics Outsourcing,

Logistics Information System: Introduction, Objectives, Concept of

Logistics Information System (LIS), Importance of LIS, Principles of
' designing LIS, Logistics Information Architecture, Application of

| ' Information Technology in Logistics and Supply Chain Management,
" Introduction to E ~ Commerce Logistics.

*3 CO1 'ldcntify the Framework and relationship Supply Chain

Managuutnt

< ( '02:Discuss about the Logistics and Supply Chain Management and
| its Retail usage.

Hours |

Management, Evolution of Logistics, Role of Logisties in an Voonomy,

performance indicators, Inventory Planning Measures, conomic order

r
i
|

{
1

H

i

I

TR A

i

Vnywisdys

| ayaty

K7

=

KA

Kl

K2

Fo understand the natare of inventory mid e role b thie logistics insimgeinent gaes e

identify the gonls and objectives of inventory insnmgesient, moid risasiire their gres a0

against these gonls learn how to caleolite salety wlock , yeordar puntity, nnd arder
quantities , understund the need for and how o mmintabn betler ipnventeny woind.y

Senuiting

10

1Y)

10

14

T




C()‘* U ndcmmd thc use ol lnformmmn Svstem and E-Commerce in

! Logxmm and Quppl\ Chain \Ianagumcm K2
Course - et
Outcome < O4:Apply the various techniques of Inventory \«1anagemcnl - K3

| C ().\:."\nal_\'n the Packagmg techniques and outsourcing of Logi“s't-icsb 1 K.3 R

~ Services.

Learning Resources

T Martin Chnstopher, Logistics & Supply Chain Management. Prentice Hall. Fourth
ext . _,
Edition.2013

Books [ K Agrawal, Textbook of Logistics and Supply Chain Management. Macmillan. 2009
Janat Shah. Supply Chain Management — Text and Cases, Pearson Education, 5 th edition. 2012.
Ref Sunil Cho;_;ra and Peter Mei_nd]: Supply Chain Management-Strategy Planning and Operation.
Boo" :: ©  PHI Leamning / Pearson Education, 5 th edition. 2012. '
Ballou Ronald H. Business Logistics and Supply Chain Management. Pearson Education. 3 th
editon. 2013.
Website htips://www.techtarget.com/searcherp/definition/logistics-management N
Link htips:/logistikknowhow.com/en/sorter-packing-department/the-packaging-logistics’
hitps: ‘'www.bigcommerce.com/articles/ecommerce/inventory-management/
L-Lecture T-Tutorial P- C-Credit
Practical
50
CO-PO Mapping
_CO P01 P02 P03 P04 POS PSO1 PSO2  PSO3 PSO4 PSOS
Number _ i :
CO1 S M | S M L | S S L S S
Cco2 M S M L M S S S M | M
CO3 S S | L M S | M | M S M L
CO4 S M M S L | L | M | M S M
CO5 L M M S | S | M M M | L M
Level of Correlation . g 7
berween CO and PO L-LOW M-MEDIUM ' S-STRONG
Tutorial Schedule " Group Discussion. Problem Solving &Quiz.
Teaching and Learning Methods | Chalk and talk. Smart Class.
Assessment Methods Unit test, Assignment, Internal & Semester Examinations.
Designed By | Verified By A -\pH{O\ ee B\\L -
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